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Bayer  Give 
"Free  Goo 


On  Tins  of  12  Tablets  and  Bottles  of  24  Tablets  Only 

Yi  Dozen  Free  with  3    Dozen — Less      5  %  Discount 

1  Dozen  Free  with  6    Dozen — Less  7]  2%  Discount 

2  Dozen  Free  with  12  Dozen — Less    10%  Discount 

Free  goods  are  given  in  the  size  ordered.  Buy  to  get  the  free 
goods  and  the  discount,  and  more  profit. 

No  risk!  "Bayer  Tablets  of  Aspirin  are  guaranteed  to  sell. 
If  for  any  reason  they  do  not  move  fasl  enough  to  suit  you, 
send  them  back  and  get  your  money. 

Bayer-Tablets 

of  Aspirin 

Aspirin  is  advertised  in  your  own  home  newspapers  and  the  magazines.  You 
can  share,  without  cost  to  you,  in  the  business  created  by  this  big  advertising 
campaign  by  showing  a  Bayer  window  display  in  colors.     Write  for  it  today. 

THE   BAYER   COMPANY,   Limited,  WINDSOR,   ONTARIO 

Aspirin  Is  the  trade  mark  (registered  In  Canada)  of  Bayer  Manufacture  of  Monoaceticaeidester  of  Salicylic- 
acid.  While  it  Is  well  known  that  Aspirin  mean*  Bayer  manufacture,  to  assist  the  public  against  Imitations,  the 
Tablets  of  Bayer  Company   will  be   stamped    with   their   general    trade   mark,   the   "Bayer   Cross." 
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O  Kinds  of 


Advertising 


The  first  kind  of  advertising 
is  what  we  SAY. 

The  second  kind  is  what  the 
brushes  DO. 

Both  kinds  are  good — but  the  second 
kind  is  best. 


Through  the  pages  of  newspapers,  magazines, 
farm  journals,  by  signs  and  posters,  we  say  to 
the  public — ''Rubberset  Brushes  defy  destruc- 
tion— the  bristles  are  gripped  everlastingly  in 
hard  vulcanized  rubber — Rubberset  Brushes 
must  make  good — or  we  will." 

These  are  the  claims  we  make.  These  are  the 
claims  we  substantiate.     That  is  the  advertising 


which    sends     people  into     your   store   to  buy 
Rubberset  Brushes. 

The   second   kind    of    advertising    is  done    by 
Rubberset  Brushes  themselves. 

They  do  hold    their   bristles!     They    do    defy 
destruction!     They  make  good! 


Do  you  handle  the  original    and    genuine    Rubberset    Brushes? 

"There  is    a    Rubberset    Brush    for    every    use   to    which    a 

bristle  brush  is  put." 

Rubberset   Brushes  are  a  profitable,  satisfactory  and  clean-cut 

line  to  handle, 

Write  your  jobber  re  Rubberset,  or  drop  us  a  line. 


Rubberset  Company,  Limited 

Factories: 
TORONTO  AND  GRAVENHURST,  CANADA 


RUBigRSET 

TRADE' HAB* 

1L 


Brushes  bearing 
this  trad*  mark 


ARE  MADE  IN 
CANADA 
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Improved  Hypophosphite  Medication  in  two  forms 
WITH  SUGAR  WITHOUT  SUGAR 

Large  Size $12.00  per  dozen 

Medium  Size     ......  8.00  per  dozen 

Small  Size 4.00  per  dozen 


Rapidly  becoming  the  leading  preparation 
of  the  Hypophosphites  in  use  in  Canada. 

Extensive     and     continued    sampling   to 
Physicians  has  brought  widespread   and 

increasing  response. 

Obtain  your  share  of  these  Prescriptions 
by  ordering  a  quantity  to-day.     Address: 

DAVIS  &  LAWRENCE  CO. 

MANUFACTURING   PHARMACISTS 

356  ST.  ANTOINE  STREET     -      -      -     -     MONTREAL 


is  one  of  the  most  popular  Toilet  Preparations  in  England, 
and  is  specially  suited  to  the  extremes  of  the  Canadian 
climate.  It  is  invaluable  for  preserving  the  Skin  and  Com- 
plexion from  the  effects  of  exposure  to  the  Sun,  Frost,  and 

Cold    Winds,  and  always    finds   a  ready  sale  wherever  introduced. 

ADD  IT  TO  YOUR  STOCK  AND   INCREASE  YOUR  PROFITS  ! 

Sole  Proprietors  : 

M.  BEETHAM  &  SON    -    CHELTENHAM,  England 


LYMAN'S 
Milk  of  Magnesia 

Retails  at 
50  cents  per  bottle 

and 
Satisfies  Customers 

Large  Profit  for  Retail  Druggist 
The  Lyman  Bros.  &  Co.,  Limited 

TORONTO 

"The  House  of  Dependable  SERVICE" 


FREE! 


Full  sized  sample  and  liberal  terms  upon 
receipt  of  trade  card  or  memo 

w 


The  Shampoo  with  the  delightfully  charming  perfume. 
A  Seller  Wherever  Tried.  No  Soap  Required. 

C.  A.  STOKES  &  CO.,  LIMITED 

24  Eclipsol  Works,  Bristol,  England 

London  Showroom,  City  Press  Chambers,  I  4°-  Aldersaale  St.. 
London,  E.C.I. ,  England 


Note  I'm  all  right" 


L 


NORVIC 


CREPE 
BANDAGE 


SUPERIOR  ENGLISH  MANUFACTURE.     FAST  WOVEN  EDGES 

Extremely  Elastic,  but  contains  no  rubber 
Invaluable  for  binding.  Displaces  rubber  and  elastic  web.  More  durable  and  one-third  the  cost. 
The  Norwich  Crepe  Bandages,  containing  wool,  will  provide  warmth,  and  do  not  absorb  gTease 
readily.  Self-clinging  and  self-adjusting.  Perfectly  cleansed,  sterilized,  and  resiliency  entirely 
restored  by  washing  in  hot,  soft  water  (with  addition  of  a  little  soap).  The  edges  will  not 
fray  out  nor  ravel.  Made  and  supplied  to  the  leading  wholesale  houses,  neatly  wrapped  in 
labelled  packages.  Commended  by  the  medical  and  nursing  professions.  Samples,  prices,  and 
full  particulars  are  obtainable  from: 

THE  NORWICH  CRAPE  COMPANY    1856).  Limited.  Si.  Auju-iinc'i  Silt  Mil..  NORWICH.  England 

Messrs.   Snider  &   Eossons,  Winnipeg.  Mr.   I.   A.   Snider,    13  Leader  Lane,   Toronto. 

Mr.  F.  J.   Bossons,   Terminal  City  Club,  Vancouver. 
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SELLS  $77.70  WORTH  OF  SOAP  IN 

TWO  DAYS 

Manager  Linton  of  one  of  the  Tamblyn  Company's  Toronto  stores  makes 
soap  sales  a  hobby — Two  gross  a  week  sold — Some  sales  statistics. 


I  DO  not  know  of  any  one  line  of  goods  sold  in  a  drug 
slore  that  serves  so  well  as  an  introduction,  that  runs 
up  so  well  in  number  of  sales,  and  that  pays  so  well 
when  sold  as  does  soap."'  That  is  the  opinion  of  W.  S.  Lin- 
ton, manager  of  the  Tamblvn  store  at  2171  Queen  street. 
east.  Toronto,  and  we  do  not  know  of  any  other  druggist 
who  makes  larger  sales  of  soaps  in  that  city. 

"There  is  a  reason  for  so  much  soap  being  sold."  said 
Mr.  Linton,  "just  the  same  as  there  is  for  bread."  Every- 
body must  wash,  and  to  wash  everybody  must  use  soap. 
So  in  regulating  demand,  or  in  cultivating  it.  rather,  we  are 
working  along  natural  lines,  incidentally  introducing  some 
of  the  better  grades  and  line*  of  soap  to  users  of  that  com- 
modity." 

This  Tarnblvn  store,  of  which  Mr.  Linton  is  manager, 
has  its  soap  department  right  up  close  to  the  entrance. 
Two  large,  though  light,  four-decked  display  stands  are 
placed  inside  the  door,  and  these  contain  samples  of  the 
various  grades  and  kinds  of  soap  sold  in  the  store. 

Price  cards  hang  from  the  top  of  each  compartment,  so 
that  the  stand  is  a  silent  salesman  as  well. 

In  talking  over  actual  sales  figures.  Mr.  Linton  pulled  out 
of  his  pocket  a  little  memorandum  book  in  which  he  had 
jotted  down  some  of  the  results  of  various  sales  held  dur- 
ing the  present  year.  "We  always  choose  Friday  and  Sat- 
urday for  these  sales."  said  Mr.  Linton.     "I  suppose  be- 


cause we  still  keep  in  mind  Saturday  night  as  bath  night, 
and  much  of  the  toilet  soap  sold  is  bath  size. 

"In  one  of  our  recent  two-day  sales  we  put  on  some 
jergin's  bath  soap  that  sells  at  two  cakes  for  35  cents.  Re- 
member, we  never  cut  the  price:  you  can  get  the  same  soap 
in  other  drug  stores  at  just  the  same  price.  \\ell  in  this 
particular  sale  we  disposed  of  261!  dozen  cakes  of  soap. 

"\\e  repeated  the  following  week-end  and  sold  37  dozen: 
and  yet  the  next  week,  and  sold  40  dozen.  \  ou  see.  the 
people  who  bought  the  soap  were  well  satisfied  and  came 
again  for  some  of  the  same  soap.  Our  sales  at  the  weeK- 
end  totalled  S77.70.  pretty  good  for  one  side  line,  don't 
you  think,  and  well  worth  continuing?  What  other  line 
would  do  as  well? 

"But  it  doesn't  matter  the  brand  of  soap:  any  other  line 
would  do  as  well,  although  we  keep  only  first  class  depend- 
able makes.  W  e  held  a  week-end  sale  of  ^  inolia  at  two 
for  35  cents  and  sold  37  dozen  cakes.  Another  time  we 
put  on  some  smaller  cakes  at  3  for  19  cents  and  made  156 
individual  sales.  Our  soap  supply  ran  out  then,  and  we 
had  to  discontinue  before  the  time  limit  elapsed. 

"We  always  set  a  limit  to  the  amount  of  soap  to  be  sold 
and  when  that  quota  is  reached  we  discontinue  the  sale, 

"One  of  our  big  soap  sales  took  place  last  June,  on  the 
2nd.  3rd.  and  4th  of  that  month,  when  the  Tamblvn  Co. 
held  a  soap  sales  competition  in  all  their  stores.     We  put 


^HiriiiiiiifiiifiiiriiiiniiifiiiiiiTiirriiiiiiiiiiiriiiiiiiiiHirMiiiiiiiiiijiiiiitMitllilililliilltirrjitliniiiiiiiitiitlitiiiiirifiiitiiiiEiiiiitiiiiiriiiiiitiriiiiiriiiiiirililirilllliliiiirfiiitiiiiiiTtitiiiiiiiiiiiitiTjifiiiiiiiiJtitiiiiiiiitiiTMtjiiiiiririiriiriTir  f 

I  TIME  TO  THINK  OF  CHRISTMAS 


W 


TITH  the  Christmas  season  only  a  few  weeks  away  druggists  should  begin  to  plan  their  campaigns 
for  selling  the  many  articles  they  handle  which  are  suitable  as  gifts.  Speaking  generally,  retail 
druggists  throughout  Canada  made  an  excellent  record  last  year. 

Manufacturers  of  line*  suitable  for  gifts  are  willing  to  cooperate  in  the  way  of  packing  in  holiday  boxes 
their  various  goods,  and  druggists  can  themselves  de  rive  benefit  from  stirring  up  activity  and  focusing 
attention  on  their  store  and  holiday  lines. 

Granted  that  good  windows  are  shown  throughout  the  year,  surelv  a  display  with  a  Christmas  tingle 
should  be  put  in  before  the  holiday  season — it  would   pay.  too 

There  are  many  goods  that  can  profitably  be  sold  through  drug  stores  at  holiday  time:  most,  if  not  nil. 

of  them  staple  lines,  too.     To  particularize  some  of   them  that  come  to  mind  readily:     there  are  fountain 

pens,  that  come  in  gift  packages;  thermos  bottles,  like. \  ise  parked   in   holiday  sarb:   books,  stationery   and 

lated  lines:  boxed  cigars  and  smokers'  sundries;    cameras  make  an  ideal  gift:  ivory  and  toilet  articles: 

perfumes:  candy:  cut  glass:  electrical  goods. 

There  may  be,  no  doubt,  a  sreat  many  other  articles  lhal  ~ome  druggists  are  already  selling  as  Chri-tma< 
lines.  These,  and.  in  fact,  all  goods  ordinarily  handled  can  be  suitably  boxed  and  displayed  with  profit 
to  the  druggist  giving  this  matter  a  little  attention. 

Will  you,  Mr.  Retail  Drusrsrist.  try  to  set  your  share    of  this  season's  Christmas  sift  sales 
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up  a  special  at  3  for  29  cents,  though  the  price  was  not  cut. 
Personally,  I  sold  963  cakes,  and  all  told  the  four  of  us  in 
the  store  sold  1803  cakes.  We  did  nol  win  the  prize,  we 
came  second;  but  1  think  we  had  the  largest  number  of  in- 
dividual soap  sales. 

"On  July  8  and  9  we  put  on  some  'Winsom'  soap  at  3  for 
25  cents,  and  disposed  of  three  gross.  On  August  26  and 
27  we  |»ut  on  the  same  line  and  sold  40  dozen,  which  meant 
$40  in  extra  sales.  On  September  17  we  held  a  special 
sale  of  a  brand  of  soap  made  by  Soaps  and  Perfumes,  Ltd., 
at  >  for  29  cents  and  my  personal  sales  were  879  cakes. 
The  boy  in  the  store  sold  ill""  cakes.  All  told  our  staff 
sold  eleven  gross  altogether. 

"Our  plan  of  sale  is  quite  simple.  People  roundabout 
know  when  a  sale  is  on  and  if  they  don't  we  tell  them. 
Bui  there  is  always  the  psychological  moment  for  telling. 
On  the  case  where  people  come  to  be  waited  on  we  pile 
up  our  special  without  price  ticket.  We  wait  until  the 
customer's  purchasers  completed,  the  cash  register  rung 
up  and  change  in  the  customer's  hand.  Up  to  that  time  Mr. 
Customer  is  consciously  or  unconsciously  occupied  in  mind 
—he  i-  expecting  something.  When  the  sale  is  completed 
and  he  has  his  parcel  and  change  he  is  free— his  mini  is 
ready.  It  may  be  a  woman — usually  is.  Then  I  say 
"Madam,  we  have  a  wonderful  soap  bargain  on  today. 
This  is  it,"  taking  up  a  cake  of  the  soap.  'It  is  absolutely 
pure,  fresh  and  is  guaranteed,'  or  whatever  your  sales  talk 


is  to  cover.  A  sale  very  often  takes  place  then,  and  we 
have  added  another  customer  and  friend  to  the  store's  list 
of  shoppers." 

A  casual  glance  about  the  store  shows  that  the  manager 
is  alive  to  display  methods.  Very  good  windows  and  ex- 
ceedingly fine  interior  displays.  There  are  many  floor  and 
showcase  displa)  stands,  all  the  work  of  Mr.  Linton.  Even 
the  soap  stands  near  the  door  are  his  handiwork,  and  he 
says  he  utilizes  the  boxes  that  come  to  the  store  for  tins 
purpose.  Nothing  is  allowed  to  go  to  waste.  For  instance, 
one  little  three-tier  counter  rack  held  half  a  dozen  boxes  of 
small-sized  perfumes.  None  of  the  wood  showed,  the  apex 
being  hidden  by  a  colored  picture  cut-out. 

"All  that  is  necessary,"  -aid  Mr.  Linton,  "is  an  old  box, 
some  paint,  white  paper  and  magazine  cover  pictures  and 
you  have  a  cheap  and  useful  display  stand. 

Besides  these  homemade  display  accessories,  which  by  the 
way,  are  very  artistic  and  colored  in  a  wine-color  to  har- 
monize with  the  store's  decorations,  great  use  is  made  of 
price  cards  and  suggestion  cards.  All  of  them  are  of  blue 
color  with  white  lettering.  Some  really  worth-while  artis- 
tic ar:ificial  flowers  are  seen  grouped  about  on  trellis-work 
on  top  of  the  display  shelves.  These  are  the  work  of  Mrs. 
Linton.  The  store  is  exceedingly  attractive  and  inviting; 
the  manager  is  alert,  polite  and  obliging;  and  while  he 
spoke  only  of  soap  sales,  one  could  see  that  he  also  is  an 
active  and  persuasive  salesman  in  his  other  departments. 


CANADA  CAN  SUPPLY  THE  WORLD 

WITH  EPSOM  SALTS 


ADDED  to  the  distinction  of  supplying  the  world's  re- 
cently increased  her  list  of  known  exclusive  re- 
quirements in  nickel  and  asbestos.  Canada  has  re- 
source? by  the  discovery  of  inexhaustible  deposits  of  natur- 
al epsom  salts.  An  exhibit  of  these  salts  was  made  at  the 
recent   Canadian   National   Exhibition   at  Toronto. 

At  Epsom  Spur,  near  Basque,  B.C..  and  within  two  hun- 
dred miles  north-east  of  Vancouver,  are  five  small  lakes 
forming  a  series  of  steps  in  the  mountainside.  The  high- 
est of  these  lakelets  is  2,500  feet  above  sea  level.  Long 
hi  fore  the  white  man  penetrated  into  that  region,  the  five 
small  lakes  were  known  to  the  Indian.  For  hundreds  of 
miles  around  the  tribes  made  periodical  trips  to  the  spot. 
They  came  during  the  middle  or  late  summer  when  the 
waters  of  the  lakes  had  evaporated,  leaving  a  thick,  salty 
deposit  in  their  place.  From  time  immemorial  this  deposit 
has  been  used  by  the  western  red  man  as  an  excellent 
thiny   for  tuning   up  his  system. 

With  the  arrival  of  the  white  man  and  his  cattle,  the 
five  lakes  earned  a  sinister  reputation.  The  cattle  which 
drank  their  v  aters  in  the  spring  died,  and  their  bone-  he- 
nan  to  whiten  the  shores  of  what  soon  came  to  be  known  as 
"Poison  Lake-."  Neither  white  man  nor  red  man  knew 
that  the  mysterious  lakes  were  deposits  of  natural  mag- 
nesium sulphate,  or  epsom  salts.  When  a  careful  analysis 
of  the  deposit  was  made  less  than  two  years  ago,  it  was 
pronounced  the  most  remarkable  discovery  in  quantity  and 
qualit)   of  natural  epsom  salts  known  to  chemical   science. 

Heretofore  all  epsom  -all-  have  been  a  bv-product  or  of 
a  manufactured  variety,  and  their  purity  has  been  given 
them  by  a  costlj    process.     The  deposits  at     Epsom     Spur 


are  naturally  pure,  running  over  99  per  cent,  pure,  and  in 
excess  of  both  the   British   and  American  standards. 

Over  a  million  pounds  of  the  salts  have  been  taken  from 
one  lake  alone,  and,  it  is  only  a  question  of  the  time  before 
the  world's  consumption  will  be  supplied  from  these  Can- 
adian deposits.  One  of  the  remarkable  things  in  connec- 
tion with  these  deposits  is  that  they  are  being  constantly 
fed  from  below  by  a  brine  which  is  forced  to  the  surface 
from  surrounding  rock  sources.  Aided  by  evaporation,  the 
brine  crystalizes  into  salt  which  is  harvested  much  as  ice 
is  taken  from  lake  or  river.  Underneath,  the  deposit  con- 
tinues to  a  great  depth.  In  some  instances  borings  have 
been  sunk  for  forty  feet  without  reaching  the  limit  of  the 
salt. 

Because  of  the  fact  that  this  Canadian  magnesium  sul- 
phate has  not  to  be  treated  by  any  chemical  process,  and 
liv  chemicals  that  are  themselves  injurious  to  health,  it 
goes  without  saving  that  the  natural  epsom  salts  of  British 
Columbia  will  soon  supersede  all  other  kinds  for  medical 
purposes.  What  the  thug  stores  sell,  however,  is  a  very 
small  proportion  of  the  total  consumption  of  this  mineral. 
Its  demand  for  chemical  and  industrial  purposes  is  enorm- 
ous and  constantly  growing,  and  it  is  this  fact  that  gives 
the  discovery  at  Epsom  Spur  its  significance.  Every  piece 
of  cotton  cloth  is  treated  with  epsom  salts.  It  plays  an 
important  part  in  the  tanning  of  every  piece  of  leather. 
The  world-wide  medicinal,  industrial  and  veterinary  uses 
to  which  epsom  salts  are  put  guarantees  to  this  new  Can- 
adian development  foremost  rank  amongst  the  great  in- 
dustries. 

All  five  deposits  are  owned  and  controlled  by  Canad- 
ians, and  they  aie  in  close  proximity  to  both  the  Canadian 
National  and  C.  P.  Railways. 
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METHODS  THAT   INCREASE  SALES 


Making  heat  do  double  work— Push  small-priced  goods— Tooth  brush 
sales  suggestion — Using  the  telephone. 


COAL  is  so  high  in  price  that  one  Canadian  dealer 
has  decided  to  make  the  heat  that  rises  from  his 
hot  air  register  do  double  duty.  Not  only  does  it 
keep  customers  comfortable,  but  also  attracts  their  at- 
tention to  special  lines  of  goods  by  putting  into  motion 
advertising  showcards  placed  above   the  register. 

When  flies  come  In  tbe  window  trade  goes  out  the 
door. 


PUSH  5  AND  10c  GOODS. 

Mr.  Woolworth  had  the  right  idea.  If  you  can  get  the 
dimes  and  nickels  coming  your  way  in  large  quantities,  and 
keep  just  a  fractional  part  of  each  as  vour  profit,  vou  can 
be  a  millionaire  and  build  monumental  buildings.  The  5 
and  10  cents  store  is  a  part  of  the  life  of  every  community. 
X\  hen  it  made  its  appearance  twenty-five  vears  ago  the  cri- 
tics and  wiseacres  shook  their  hears  and  said,  "You  cannot 
sell  enough  articles  at  5  and  10  cents  apiece  to  make  a  liv- 
ing. The  idea  is  cheap,  the  experiment  will  fail."  But  it 
did  not  fail,  nor  will  you  fail  if  you  push  5  and  10  cents 
goods  which  will  bring  people  to  your  store,  allowing  you 
an  opportunity  to  sell  them  higher  priced  merchandise  and 
druss. — The  Practical  Drussist. 


SELL  TOOTH  BRUSHES  BY  THE  BOX 

One  of  the  large  operators  in  the  toilet  goods  industry 
has  addressed  thp  following  letter  to  its  customers.  It  is 
'"-»ely  and  to  the  point.  Any  scheme  or  stunt  that  will 
heln  unload  the  surplus  stock  throughout  the  countrv  will 
—  i- .  a  rea]  benefit  to  the  industrv  as  a  whole: 

"All  of  us  are  aware  that  general  stocks  of  tooth  brushes 
throughout  the  country  are  exceptionally  large  at  present. 
The  onlv  heln  for  this  condition  is  to  get  these  brushes 
to  'he  consumers. 

"W  •■  suggest  unrins:  your  selling  force  to  influence  all 
r"«-lers  to  sell  tooth  brushes  by  the  box  at  prices  showing 
"  "»;ni  to  the  consumer.  For  instance,  a  50c  brush  at 
$2 .."0  per  box  of  six  brushes — other  priced  brushes  in  re- 
lative proportion. 

"'  v   '    'he  dealers  to  make  displays  of  fiftv  or  more  box- 


es  ct    tooth   brushes   surrounded   by   a   sign   that   tells   the 
saving  in  buping  by  the  box. 

Soaps,   hairpins,    and    a   variety   of   articles   no   more 
needful  than  tooth  brushes,  are  sold  by  the  box. 

"it  is  our  aim  to  get  the  trade  accustomed  to  selling 
tooth  brushes  by  the  box  and  if  we  all  go  at  it  earnestly 
with  [he  many  convinccing  arguments  that  will  readily  oc- 
cur to  us.  the  result  is  bound  to  be  of  general  benefit  to  our 
customers  and  ourselves." 


USING  THE  TELEPHONE. 

A  large  retail  druggist  located  in  a  western  city  doesn't 
believe  in  letting  old  customers  get  away  from  him 
without  some  effort  to  hold  them.  Each  week  this 
druggist  checks  over  his  list  of  customers  and  sets  down 
the  names  of  all  those  who  have  not  favored  him  with 
their  patronage  the  week  previous. 

This  list  is  then  turned  over  to  the  telephone  girl 
who  calls  each  customer  on  this  list  by  phone  and  an- 
nounces that  in  locking  over  the  list  that  morning  it 
was  noticed  that  they  had  not  lately  favored  the  store 
with  their  patronage  and  she  was  calling  to  see  if  it 
was  possible  anything  had  occurred  to  cause  them  to 
withdraw  their  patronage. 

If  the  customer  had  some  grievance  against  the  store, 
the  telephone  girl  expresses  her  regret  and  assures  the 
customer  that  it  would  be  looked  into  immediately  and 
that  she  was  sure  it  would  be  adjusted  satisfactorily. 
She  then  asks  them  if  there  would  be  anything  the  store 
could  send  them  that  morning.  A  "special"  man  is  sent 
to  call  on  anv  customer  who  mav  have  a  grievance  against 
the  store  and  try  to  straighten  out  any  tangles. 

Where  the  customer  has  carelessly  drifted  away  to 
some  other  store  this  "call"  usually  brine- 
back.  Customers  like  to  know  their  trade  is  appreciat- 
ed and  that  they  are  missed  when  they  withdraw  their 
trade,  and  when  the  druggist  calls  them  and  inquires  as 
to  the  cause,  it  usually  brings  them  back.  The  druggist 
states  that  99  customers  out  of  a  hundred  will  come 
back  after  they  are  called  in  this  manner. — The  West- 
Retailer. 


SIDELINES  BUILD  I'P  BTJSIN]  38 
The  accompanying  illustration    is  that   of  Stuarts 
drug    store    at    Ridgeway.    Out.,    and    shows    Mr.    M. 
ringing    up   a    cash    sale    in    his    fountain    de- 
partment. 

Mr.   Sutart    is  a   member  of  the  class   of   '18,      He 
one'ned     his    store    tw°  Being    sit 

ce:.r    Crystal    Beach.     Buffalo's    Coney     Island.     There 
is    a    somewhat    heavy    tourist    and    holiday    tr 
summertime. 

-■(I     luis    been    'his    trade     particularly    —itli 
tin    sa'es.    th-it    Mr.    Stuart    has   been   compelled 
arge    that    department,    the    illustration    show- 
ing   the    en'argoment. 

The   .-or--*   interior  is   finished   in   white  nine.      Re 
sides    the    usual    drus    lines     Mr.    Stuart    stock.    -:,. 
ry.    magazines     chocolates,    etc. 
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THE   RETAIL  DRUGGIST   OF   CANADA 


November.  1921 


FACE    THE   FACTS 

New  model  National  Cash  Registers 
help  merchants  meet  new  conditions 


New  methods  insure  success 

This  merchant  has  installed  a  new  model  National 
Cash  Register  especially  designed  to  help  merchants 
meet  new  conditions. 

( 1 )  It  gives  facts  necessary  for  managing  his  business. 

(2)  It  provides  an  easy  way  to  keep  tax  records. 

(3)  It  gives  quick,  accurate  service  to  customers. 

(4)  It  prints  a  receipt  for  each  customer. 

(5)  It  helps  clerks  sell  more  goods. 

(6)  It  reduces  overhead. 

He  has  made  conditions  in  his  store  right. 

He  is  meeting  present-day  conditions  successfully. 


A  National  Cash  Register  is 
the  only  machine  that  issues  a 
receipt,  indicates,  adds,  prints, 
classifies,  and  distributes  rec- 
ords at  the  time  of  the  sale, 
all  in  one  operation.  No  figure 
work.  No  delays.  No  mistakes. 
Just  read  the  totals. 


WE   MAKE   CASH    REGISTERS   FOR   EVERY  LINE   OFJBUSiNSSS^NOW  PRICED  AS   LOW  AS$WO 

ir^r  Ms  nr  n  ®>  kf  ^il^ 

CASH    REGISTER     COMPANY-    TORONTO    ONT. 
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FACE    THE   FACTS 

New  business  methods  are  required 
to  meet  new  business  conditions 


Old  methods  invite  failure 

This  merchant  is  trying  to  meet  present-day  condi- 
tions with  an  out-of-date  store  system. 

(1)  He  can't  get  the  records  he  needs. 

(2)  He   guesses    about   the    amount  of   outstanding 
accounts. 

(3)  His  customers  get  slow  service. 

(4)  He  gives  no  receipt  to  his  customers. 

(5)  There  is  no  incentive  for  his  clerks  to  do  better 
work. 

(6)  He  hasn't  been  able  to  reduce  expenses. 

He  complains  about  conditions. 

He  is  discouraged.     He  fears  failure. 


WE   MAKE    CASK    REGISTERS    FOR   EVERY  LINE   OF    BUSINESS.   NOW  PRICED  AS   LOW  AS  $100 ~a» 

bj  j^  nr  n  co)  f^f  .^iu 

CASH    REGISTER     COMPANY-    TORONTO    ONT. 
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Houbigant 


A 


Paris 

nnounce 


Desirous  of  rendering  more  rapid  and  more  uninter- 
rupted the  very  agreeable  relations  with  their  large 
clientele  throughout  Canada,  La  Parfumerie  Houbi- 
gant of  Paris  have  recently  formed  a  Canadian 
company  under  the  name  of  Houbigant  Limitee. 

This  company,  working  on  the  same  basis  as  the 
parent  house  in  Paris,  has  its  offices  at  46  St. Alex- 
ander Street,  Montreal. 

Mr.  I.  Feart,  who  has  arrived  from  Paris  to  assume 
direction  of  the  Canadian  company,  will  be  pleased 
to  receive  callers  at  the  sample  rooms  at  the  above 
address,  where  the  most  recent  creations  of  Houbigant 
will  be  on  display. 

Messrs.  MacLean,  Benn  &  Nelson,  Limited,  of 
Montreal  and  Toronto,  have  been  appointed  in 
Canada  for  the  sale  of  Houbigant  Products,  and  their 
travellers,  carrying  a  complete  line  of  samples,  are  now 
booking  orders  which  the  new  organization  can  de- 
liver from  stock  in  Montreal  without  delay. 


Houbigant,    Limitee 

46  St.  Alexander  St.  -  Montreal 
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JONES 


SECTIONAL 
UNITS 


Equipped  with  Jones  Sectional  Units 

Interchangeable  Sectional  Units  forming  beautiful  and  ser- 
viceable combination  fixtures  were  originated  by  us  and  are 
being  imitated  but  not  equalled.  Do  not  be  deceived  by 
similar  names. 

Send  for  Catalogue. 


K3BB 


Jones  Bros.  &  Co.,  Limited 

Drug  Store  Builders 


29-31  Adelaide  St.  West 
TORONTO 
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INCREASING  SALES  IN  BOOKS  AND 

STATIONERY 

Western  drug  store  pushes  quality  stationery— Making  postcard  sales  pay — 
What  about  sheet  music?— Fall  is  good  season  for  stationery. 


The  past  summer  has  been  one  of  general  holiday- 
ing. The  capacity  crew  ds  at  summer  resorts  was  ample 
evidence  of  this.  Holidays  mean  the  making  of  more 
acquaintances  and  many  of  these  are  bound  to  be  of 
a  permanent  nature.  To  maintain  friendship  between 
people  who  live  at  a  distance  from  one  another  cor- 
respondence  is  essential. 

This  is  where  the  retail  druggist  and  his  stationery 
department  comes  in.  He  can  supply  the  material 
wherewith  acquaintances  can  be  maintained.  By  the 
proper  suggestion  he  can  assist  in  keeping  many  of 
the  summer  friendships  alive.  How  often  it  is  the 
case  that  a  person  will  promise  to  write  to  some  new- 
made  acquaintance  and  then — just  forget  to  do  so. 
This  is  where  the  druggist  can  come  in  with  his  sug- 
gestions.   He  can  use  a  show    card  like  this  : 

YOU  PROMISED  THAT  FRIEND  YOU  WOULD 
WRITE    !       WHY  DON'T  YOU  DO  SO? 

Just  a  gentle  reminder  like  this  will  often  cause 
the  person  to  get  busy  and  write  that  forgotten  letter 
or  the  one  they  have  been  intending  to  write.  A 
variety  of  show  cards  along  this  line  might  be  used. 
Here  are  a  few  suggestions  : 

'Keep  up  those  summer  acquaintances.  We  can 
supply  the  writing  material. 

Don't  let  it  be  "out  of  sight,  out  of  mind."  Write 
that  friend  to-day. 

Do  you  like  to  get  mail  ?  Then,  answer  those  let- 
ters right  away. 

Make  up  your  mind  to  write  to-night.  Get  your 
stationery  now. 

Longer  evenings  give  more  time  for  correspon- 
dence.    Lay  in  a  supply  of  writing  material. 

There  is  no  doubt  about  the  fact  that  as  the  even- 
ings get  longer  and  there  is  not  so  much  to  attract 
people  out  of  doors  that  they  are  more  inolined  to 
give  time  to  correspondence.  Take  advantage  of  this 
tact  to  boom  sales.  The  present  is  a  splendid  time  to 
put  in  a  window  display  devoted  to  writing  papers, 
fountain  pens,  ink  and  associated  lines.  If  you  feel 
that  you  can't  devote  a  whole  window  to  this  line  at 
least  use  a  section  of  one. 

sHiiiiiimiiMiiiiifiimmiumiiiiimiiiiiiiimimiiii  imiiiiiiiiinimiiiiiiiiiiiimiiiiiiiiiiiiiuiwiiiiiiiiiiiiiiiiiiMiiigj 

STATIONERY  A  MONEY-MAKER 

One  of  the  most  attractive  as  well  as  one  of  the  most  1 
1  profitable  stocks  carried  in  an  up-to-date  drug  store  is  | 
|        its  stationery  stock,  papeteries  ami  school  supi 

The    careful    selection    of    the   lines   carried    in    this   de- 
partment -fancy    box    paper    in    assorted    styles,    tablets,       1 
|        blank   books,    memo,   and   loose-leaf   books,    pencils,   pens, 

staple   school    supplies,    etc. — means    increased    trade    and       | 
|        a  good  margin  of  profit  on  each  sale. 

MlllllllllllMlllllllllllllHlllll!llllltlllllllt!llllllllllllinilllllilllll!lllllllllllHllllllllllllllllllllillllllllilllilllllllllllMllllllllllllli:nilllllllliT 


One  dealer  arranged  a  raised  platform  at  the  rear 
of  the  window  on  which  he  displayed  stationery  lines 
with  appropriate  show  cards. 


WINDOW  TRIM  IDEA  FOR  STATIONERY 

To  display  their  better  grade  of  stationery  lines  the  J. 
\\  .  Gehrke  Co.  of  Vancouver  hit  on  a  novel  window  trim 
idea.  The  window  dresser  arranged  a  black-velvet  drape 
on  the  floor  in  the  form  f  a  horseshoe.  Boxes  of  high- 
grade  stationery,  with  the  lid  of  each  box  tilted  at  the  side, 
were  laid  on  the  drape.  An  engraved  card  and  loose  sheets 
of  engraved  note-paper  were  placed  on  the  hardwood  floor 
inside  the  horseshoe  cure  formed  by  the  black  velvet.  At 
the  rear  center  was  a  stand  on  which  rested  several  samples 
of  embossed  stationary.  It  made  a  fine  picture,  attracted 
attention,  and  should  have  made  sales. 


DO  YOU  HANDLE  SHEET  MUSIC? 

A  good  many  druggists,  especially  in  the  smaller 
centres,  handle  sheet  music.  It  is  a  line  that  gives 
a  nice  profit,  and  besides  proves  a  feature  of  iuterest 
that  attracts  many  people  to  the  store.  Proper  dis- 
play Is  an  important  factor  in  pushing  for  sales.  One 
dealer  recently  arranged  a  catchy  window  display  of 
a  popular  English  song.  The  music  carried  a  picture 
of  a  couple  of  Johnnies  on  the  cover.  These  were  cut 
out  and  pasted  on  the  glass.  From  this  central  fea- 
ture ribbons  of  crepe  paper  ran  back  to  grouped  dis- 
plays of  the  song. 

Clips  can  be  used  to  support  sheets  of  music  at  the 
rear  of  the  window  or  above  the  counter.  Some 
dealers  use  sloping  display  stands  on  or  behind  the 
counter  to   show  sheet   music. 


TRY  THE  DRUG  STORE  FIRST 

Retail  drug  associations  in  the  United  States  are  endeavor- 
ing to  popularize  the  slogan  "Try  the  Drug  Store  First,"  and 
they  ate  trying  to  secure  the  cooperation  of  manufacturers 
whose  products  are  sold  chiefly  through  the  drug  trade. 
Among  other  means  the  associations  are  urging  the  inclusion 
of  the  slogan  in  manufacturers'  consumer  advertising. 

Here  is  a  suggestion  that  might  well  be  followed  up  by 
the  retail  druggists  associations  in  Canada.  It  is  a  good 
slogan — "Trv  the  drug  store  first" — and  if  pushed  and  fol- 
lowed up  should  bring  added  business  to  retail  drug  stores. 


\1  IKING  HURRY-UP  SALES  OF  POSTCARDS 

Graham's  drug  store  at  Ottawa  finds  it  a  good  business 
polic)  to  place  their  local  view  postcard  rack  by  the  enter- 
ance  to  the  store — just  inside  the  door.  People  can  then 
rush  in  and  pick  otit  the  carde  they  want  and  just  as  quickly 
pay  the  cashier  whose  desk  is  close  by. 
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Uncertain  Weather  means  Certain  Call  for  THERMOGENE 

Our  big  advertising  campaign  now  under  way  will  help  you 
to  secure  this  steady,  profitable  trade — for  your  customers 
will  know  and  ask  for 

tVff»MOC£A». 

*   CURATIVE  WADDING  ** 

(Vaodenbroeck's  Process) 

— the  modern  scientific  method  of  fighting  chills  and  colds. 
A  light,  dry,  fleecy,  medicated  wadding,  that 

GENERATES  HEA.T, 
gives  instant  relief,  and  cures  within  a  few  hours — 

Sore  Throat,  Grippe,  Chest  Colds, 
Neuralgia,  Rheumatism,  Lumbago,  etc. 

You  can    recommend  it — for    it  is  endorsed  by  thousands  of   doctors,   the  British   Red 
Cross,  the  Navy,  the  Army  and  Hospitals  everywhere. 

Invented    by  the    famous   Belgian    chemist,     Vandenbroeck.  British  made  by  the 

Thermogene  Co.,  Limited,  Hayward's  Heath,  England. 

Canadian  Sales  Agenls 

HAROLD  F.  RITCHIE  &  CO.,  LIMITED,  10  McCaul  St.,  TORONTO 


tx:-^mai>T-:;jrr :-^u\:^^u:aiioz^:;:  qv.:i.  m m -§ 


■ 


i 


'Most  every  druggist  sells  Beecham's  Pills,  because  'most  everybody  buys  and 
uses  them  with  complete  satisfaction  for  correcting,  regulating  and  purifying 
the  system.   The  druggists'  good  profit  is  the  logical  result  of  the  Beecham 
good  will     built  up  and  steadfastly  maintained  for  over  70  years. 
People  dont  asl\  about 

BEECHAM'S  PILLS 

— they  ask  for  them —  they  accept  them  as  a  safe,  sure  remedy  for  constipation. 
The  merit  of  this  home  medicine,  with  the  big  advertising 
(running  all  the  time),  keeps  up  the  live  demand — the  profit- 
bringing  repeat  sales.  Turn  this  business  through  your  store  by 
stocking  Beecham's!  Pills  liberally  and  letting  your  customer 
KNOW  you  sell  Beecham's  Pills.  Put  them  on  display 

Harold  F.  Ritchie  &  Co.,  Limited 

Sole    Agents 

Toronto,  Ont.  Canada 


mm 
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BOOK  AND  STATIONERY  SELLERS 

FORM  ASSOCIATION 


The  Booksellers  and  Stationers  Association  of  Canada, 
organized  in  March  last,  held  its  first  convention  on  Oct. 
19  and  20  at  the  Carls-Rite  Hotel,  Toronto.  It  is  the 
intention  of  this  association  to  bring  within  its  organiza- 
tion all  those  who  handle  books  and  stationery,  and  as 
there  are  a  number  of  druggists  throughout  Canada  doing 
quite  a  trade  in  these  lines,  an  invitation  is  being  held  out 
to  them  to  enter  the  Association. 

The  book  trade  in  all  sections  of  Canada  was  fairly  well 
represented  when  C.  L.  Nelles,  the  tentative  president,  gave 
his  address  outlining  the  scope  of  the  organization.  Sec- 
retary F.  I.  Weaver  read  the  minutes  of  the  various  meetings 
held  since  organization:  and  a  report  was  presented  by  a 
special  committee  on  drafting  a  constitution  for  the  Associa- 
tion, which  uas  formed  ''to  promote  the  welfare  of  all  en- 
gaged in  the  book  and  stationery  business."  Membership 
is  open  to  all  engaged  i  nselling  these  lines,  and  a  graduated 
fee  of  from  S2  to  $15  a  year  will  be  levied  according  to  the 
amount  of  business  done  by  the  members. 
Addresses  and  Discussion 

Discussions  took  place  on  the  various  addresses  delivered, 
which  included  these  subjects:  "Widening  the  Retail  Out- 
let for  Books."'  Bruce  T.  Ripley,  Toronto:  "Children's  I  rade 
in  Book  and  Stationery  Stores,"  A.  H.  Jarvis,  Ottawa:  '"Does 
it  Pay  to  Conduct  a  Lending  Library?"  R.  0.  Smith.  Orillia: 
"Stationery  Trade  Outlook  and  Problems."  Fred  Cloke, 
Hamilton:  "Systematizing  Import  Orders.'"  A.  H.  Jarvis. 
O.tawa;  "The  Wallpaper  Department,"  F.  H.  Chappie, 
Gait:  "Music  Trade  in  Book  and  Stationery  Stores,"  M. 
Hodges,  Toronto. 

Resolutions  were  passed  discountenancing  libraries  get- 
tins  more  than  20  per  cent  discount  from  wholesale  houses; 
that  the  minimum  discount  to  the  trade  be  thirty- three  and 
one-third  per  cent.;  that  quantity  price  remain  in  force 
for  a  year  on  repeats:  and  that  terms  of  payment  be  net,  60 
days,  with  2  off  in  30  days. 

Elected  Officers 

The  officers  elected  for  the  ensuing  year  are:  President. 
A.  T.  Chapman.  Montreal;  First  V.  P.,  A.  H.  Jarvis.  Ottawa: 
Second  V.  P.,  F.  E.  Osborne,  Calgary;  Third  V.  P..  J.  F. 
Secord,  St.  John;  Secretary-Treasurer,  F.  I.  Weaver,  Toron- 
to. The  provincial  representatives  are:  J.  K.  Allen,  Van- 
couver: S.  Esche,  Edmonton:  Robt.  Martin,  Regina:  Lisgar 
Lang,  Winnipeg:  C.  L.  Nelles,  Guelph:  C.  Foster  Brown, 
Montreal:  A.  C.  Colpits,  Moncton;  E.  J.  Vickers,  Yarmouth; 
A.  Carter,  Charlottetown. 

On  the  closing  day  members  of  the  wholesale  and  retail 
trade  discussed  various  trade  matters,  and  addresses  were 
made  by  John  McClelland  and  F.  F.  Appleton.  represent- 
ing the  publishers,  and  Hugh  S.  Eayrs,  representing  the 
Canadian  Authors'  Association,  presenting  plans  for  Cana- 
dian Authors'  Week  and  Children's  Book  Week.  The  book 
trad'1- of  Canada  propose  holding  in  November  two  big 
book  sales  week-.  The  first.  "Children's  Book  Vk  eek,"  from 
Nov.  12  to  19.  and  the  second,  "Canadian  Authors'  W 
from  Nov.  19  to  26. 

Ontario-Quebec  Section  Formed 

\i  the  close  of  the  convention  representatives  of  Ontario 
and  Quebec  organized  a  section  to  include  both  these  pro- 


vinces. The  directors  of  this  section  are:  C.  Foster  Brown, 
Montreal:  R.  0.  Smith.  Orillia;  F.  II.  Chappie,  Gait:  Bruce 
T.  Ripley.  Toronto:  Fred  Cloke,  Hamilton:  J.  C.  Jaimet, 
Kitchener;  B.  C.  Fairfield.  St.  Catharines,  with  C.  L.  Nelles, 
Guelph.  as  chairman. 


THE  VALUE  OF  A  SMILE 

In  a  court  room  at  Kansas  City,  a  boy  in  the  witness 
stand  was  telling  the  story  of  the  day  he  climbed  a  walnut 
to  shake  down  nuts.  He  came  into  contact  with  a  live 
electric  wire  and  his  face  was  burned,  leaving  an  ugly  scar 
and  forever  destroying  his  boyish  smile.  He  was  the  chief 
u  itness  in  a  suit  for  damages  brought  against  the  company 
that  owned  the  wires.  His  lawyer  asked  him  to  smile. 
The  result  was  a  mere  puckering  of  the  lines  in  the  face. 
The  doctors  testified  that  the  smile  muscle  was  destroyed. 
The  jury  returned  a  verdict  of  S20.000.  the  value  of  Jimmie 
Godfrey's  smile.  The  papers  say  that  §20.000  thus  becomes 
the  officially  fixed  value  of  a  smile. 

The  award  was  small  enough.  Jimmie  was  thirteen  years 
old.  Insurance  companies  would  estimate  that  he  would 
live  to  be  about  fifty,  at  least.  That  would  be  only  a  little 
over  $500  a  year.  Less  than  $50  a  month,  for  the  worth 
of  a  smile.  Slight  compensation  for  smileless  years. 
lagniappe  it  is — a  smile! 

The  smile  of  many  a  clerk  earns  for  the  store  in  a  single 
day.  three  times  as  much  as  the  court  gave  Jimmie  for  a 
month.  And.  sad  to  relate,  many  another  through  the  lack 
of  a  smile,  loses  the  store  as  much.  Fortunate  indeed  is 
the  store  which  smiles.  Its  service  is  cheerfully  given — 
with  a  smile.  Lagniappe.  they  call  in  New  Orleans,  any- 
thing given  above  the  value  of  the  transaction.  But  what 
himself.  The  smile  in  the  store  is  a  gain  to  the  com- 
munity and  an  asset  to  the  store.  There  isn't  money  enough 
in  the  world  to  compensate  were  all  the  smile  muscles  in 
the  world  to  be  electrocuted  as  were  Jimmie's.  And.  there 
is  nothing  more  easily  and  cheaply  given.  Is  yours  the 
Store  that  Smiles? 


HOT  DRINKS  NOW  COME  TO  THE  FRONT 

As  soon  as  the  temperature  begins  to  dip  downward  the 
demand  for  hot  drinks  becomes  very  noticeable.  Big  busi- 
ness in  this  line  can  be  worked  up  by  the  dealer  who  goes 
after  it  aggressively.  If  you  have  been  featuring  ice  cream 
and  general  beverages  during  the  summer  months,  swing 
at  once  into  hot  drinks  and  feature  them  for  all  you  are 
worth.  Get  people  patronizing  your  store  for  these  lines 
at  the  beginning  of  the  season  and  you  are  likely  to  get 
their  custom  during  the  entire  selling  period. 

If  vou  have  not  been  serving  hot  drinks  during  the  fall 
and  winter  vou  should  consider  the  advisability  of  doing 
so.  In  addition  to  the  direct  profit,  this  is  a  line  that  will 
attract  people  to  vour  store  during  the  cold  weather. 

Take  up  one  line  of  hot  drinks  and  make  a  feature  of  it. 
If  it  is  a  new  line  with  you  people  will  generally  give  it  a 
"try"  and  if  it  appeals  to  them  they  will  continue  to  call 
for  it. 
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Talk  The    pulse    of   modern     business    is 

"Good  Times"  Confidence,  and  no  Canadian  business 

to  Customers  man  should  lack  faith  in  the  future 

of  this  country. 

War  conditions  culminated  in  an  inflated  market  and  it 
was  necessary  that  the  bubble  be  pricked.  A  thunder- 
storm was  needed  to  clear  the  air. 

The  streams  of  business  have  been  clogged  but  normal 
conditions  will  soon  develop. 

Stop  talking  about  the  storm.  Discuss  the  fine  weather 
and  "good  times"  to  follow  and  thus  help  to  bring  back 
the  confidence  needed  to  restore  business  activity. 

•  *     * 

Plugging  Up  ''It's  the  little  leaks  that  swamp 

The  Leaks  the  ship" — and  the  shop,  says  an 

article  in  Pep.  Too  small  to  be 
noticed  or  considered  worth  correcting,  the  little  leak 
keeps  drawing  off  the  surplus,  the  profits. 

The  way  to  find  out  what  the  little  leaks  are  doing 
to  your  store  is  to  hunt  them  up  one  by  one,  write 
them  down  in  a  long  column,  and  add  up  their  total. 
It  is  the  total  that  tells  the  surprising  story. 

Begin  right  out  in  front  of  your  store  with  the 
awning.  When  a  small  tear  starts,  do  you  let  it  rip 
into  a  big  one?  If  your  awning  gets  wet  by  rain,  do 
you  see  that  it  is  properly  dried  before  being  rolled 
up  and  left  to  mildew,  rot  and  streak? 

What  do  you  do  with  all  the  boxes,  crates,  bottles, 
waste  paper  and  metal  scraps  that  are  bound  to  ac- 
cumulate in  your  store?  Junk  dealers  will  buy  any- 
thing from  an  old  tin  basiu  to  a  1905  automobile.  Your 
baled  paper  will  sell.  Nothing  should  be  thrown  away 
until  you  are  certain  that  it  will  bring  no  returns. 

The  minor  economies  of  a  store  are  as  important  as 
the  larger.  Individually  they  appear  negligible,  but 
their  total  is  surprisingly  high.  Only  by  eliminating 
the  little  leaks  can  a  merchant  receive  the  maximum 
profits  of  business. 

•  •    * 

Make  Yorrr  It  is  well  to  know  where  you  expect 

Plans  Ahead  to  go  before  you  start  out.  In  the 
same  way  it  is  desirable  to  have  a 
definite  plan  in  mind  before  starting  a  business  cam- 
paign of  any  kind.  A  good  deal  of  effort  in  merchan- 
dising does  not  bring  maximum  results,  for  the  reason 
that  is  not  part  of  a  definite  campaign  of  action  with  a 
certain  goal  and  purpose   in  view. 

The  druggist  who  hopes  to  achieve  the  best  results 
from  the  retail  drug  business  next  year  would  do 
well  to  make  plans  now  as  to  just  how  he  is  going  to  sro 
after  this  trade.  Every  step  will  then  be  taken  with  the 
idea  of  attaining  a  desired  end.  For  one  thing  he 
should  decide  just  what  lines  of  endeavor  he  is  going 
to  make  a  drive  on  in  1922.  both  in  regard  to  regular 
lines  and  the  so-called  specialties  that  form  such  an 


important  part  of  the  average  drug  business.  He 
should  then  lay  out  a  campaign  for  securing  the  best 
possible  results  in  those  lines.  Make  up  your  mind 
now  as  to  just  what  you  expect  to  do  during  this  coming 
vear  and  how  you  expect  to  do  it. 

*      *      * 

Good  Equipment       Too   many    druggists    regard   money 
An  Investment  spent  in  equipment  as  an  expense 

while  it  is  in  reality  an  invest- 
ment. Any  needed  piece  of  equipment  purchased  will 
be  found  to  bring  in  a  good  dividend  in  the  way  of 
increased  sales  or  increased  profits.  There  are  many 
druggists  who  take  money  out  of  their  business  and  in- 
vest in  mortgages  or  other  investments  paying  from 
6  to  S  per  cent,  when  they  could  employ  it  to  greater 
advantage  by  investing  it  in  needed  equipment  that 
would  allow  them  to  conduct  their  store  more  effi- 
ciently. 


WHO'S  WHO  IN  THE  DRUG  BUSINESS 

The  transfer  of  the  Campbell  drus  business  at  Victoria. 
B.  C.  to  the  Owl  Drug  Co.  recalls  the  fact  that  Duncan  E. 
Campbell  is  one  of  the  real  old-time  pharmacists  at  the 
Coast,  he  having  gone  out  to  British  Columbia  in  1S77 
with  the  preliminary  surveyors  of  the  C.  P.  R. 

Next  year  he  went  to  California  as  a  drusist  for  18 
months,  when  Thomas  Shotbolt.  the  pioneer  \  ictoria  drug- 
gist wrote  that  he  had  a  position  for  him.  He  came  b^ck 
to  Canada  and  worked  with  Mr.  Shotbolt  for  two  years. 
At  that  time  Yale,  a  railway  construction  centre,  was  at- 
tracting  attention  and  Mr.  Shotbolt  decided  to  establish  a 
drug  business  in  the  town,  sending  Mr.  Campbell  to  man- 
age. Then  following  the  bis  tci  ale  Fire."  guttins  the  town 
and  leaving  nothing  but  "a  ~trin£r  of  sponges"  to  mark  the 
drug  store  site.  Mr.  Campbell  returned  to  \  ictoria  to  set 
a  new  outfit  and  report  orosress  and  was  on  his  way  when 
the  seteamer  Elizabeth  J.  Irving  took  fire  below  Hope,  on 
the  Fraser  River,  and  once  more  "D.  E  C."  lost  his  all. 
Yic'oria  looked  good  after  all  and  the  old  stand  on  John- 
son Street  solid  as  a  rock,  so  back  he  came.  It  happened 
that  V  B.  Cooke,  who  had  a  pharmacy  on  Broad  and  Tohn- 
Street,  retired  at  this  time  from  business,  and  Mr  Shot- 
bolw  took  over  the  drug  stock,  transferring  it  to  the  build- 
ins  at  the  northwest  corner  of  Douglas  and  Fort  St*.,  plac- 
ing Mr.  Campbell  as  manager.  Eventually.  Mr.  Campbell 
bousht  out  Mr.  Shotbolt's  interest  and  continued  the  husi- 
ness  '"in  his  own  account  from  1882  to  I'M 2.  when  he  erect- 
ed the  eisht-storv  "Campbell  Buildins"  on  the  south-east 
corner  ?nd  moved  his  business  to  the  new  location.  Mr. 
Campbell  has  hosts  of  friends  who  wish  him  a  happy, 
ful  period  ;md  a  complete  rejuvenation  af'er  his  many  years 
of  strenuous  but  decidedly  successful  business  career.  While 
selling  out  his  drug  business.  Mr.  Campbell  r  -    iwner- 

ship  in  the  buildins. 
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E.  D.  Storey,  druggist,  of  Ottawa,  died  on  Oct.  5. 

E.  R.  Morrow  has  opened  a  new  drug  store  at  Hamilton. 

J.  N.  0.  Martin  has  registered  his  drug  business  at  Mont- 
real. 

Dunnigan's,  Ltd..  Hamilton,  Ont..  have  added  another 
branch  store. 

The  E.  B.  Shuttleworth  Chemical  Co.,  Toronto,  has  ob- 
tained an  Ontario  charter. 

Chas.  Lugsdin.  druggist,  at  Beaverton.  Ont..  is  dead,  as 
also  is  E.  D.  Story  of  Ottawa. 

W.  D.  Carson  lias  sold  his  drug  business  at  1950  Gerrard 
street,  east.  Toronto,  to  J.  W.  Preston. 

W.  T.  Pearce.  Ltd..  are  this  month  opening  a  new  drug 
store  ill  Jarvis  and  Dundas  streets.  Toronto. 

The  Pharmaceutic;!  1  Association  of  British  Columbia  held 
their  semi-annual  examinations  on  Oct.  11,  12  and  13. 

J.  D.  McKee,  for  over  20  vears  in  the  retail  drug  busi- 
ness in  Guelph,  has  purchased  the  Geary  Drug  Busines-  in 
Sarnia. 

Beaver  Drugs.  Ltd..  Toronto,  has  an  Ontario  charter  to 
make  and  deal  in  chemicals,  dvestuffs.  etc.  Capital, 
$5,000,000. 

The  James  Street  Pharmacy,  Ltd..  Sault  Ste.  Marie.  Ont.. 
has  received  a  provincial  charter  wi'h  a  capital  of  $40,000. 
G.  Gentile.  E.  K.  Rains  and  Dr.  J.  E.  Gimby  are  director-. 

C.  F.  Nightingale  has  purchased  Chas.  Wilson's  drug  bu-i- 
ness  a!  Bathurst  and  Dundas  streets.  Toronto.  Mr.  \vilson 
intends  opening  a  new  store  at  the  west  end  of  Bloor  street. 

The  trafficking  in  drugs,  in  both  Canada  and  the  United 
States,  has  assumed  vast  proportions.  Wong  Wah.  a  prom- 
inent Chinese  business  man  of  Vancouver,  was  arrested 
on  such  a  charge.  He  is  alleged  to  have  declared  to  the 
police  that  his  business  in  drugs  last  vear  exceeded  half 
a  million  dollars. 


QUEBEC  PHARMACEUTICAL  EXAMS. 

\!  the  recent  examinations  of  the  Pharmaceutical  As- 
sociation of  Quebec,  held  at  Laval  I  niversity,  the  follow- 
ing candidates  passed:  Admited  as  licen'iate  of  pharmacy : 
Messrs.  Maistai  Piche.  Victor  Malo,  D.  Lortie.  H.  Qnesnel, 
H.  Paquette,  Eug.  Herbert,  L.  P.  Lamarche.  H.  Comeau. 

Admitted  assis^nt  pharmacis' :  Messrs  K.  C.  \  it'ie.  H. 
H.  Clark,  K.  Tyrell,  M.  Roissinot.  L.  P.  Thibodeau. 

The  examiners  were:  McssrsO.  St.  Amour,  Ste.Agathe  '• 
Montr-:  V.  E.  Francoeur,  Ouebec:  M.  Letourneau.  I.  5. 
Desaultels,  .1.  E.  Tremble,  I.  M.  Loranger,  with  Ed.\  ad- 
boncoeur,  president  H.  J.  Pilon,  secretary-regis*rar,  Mon- 
treal. 


RETAIL  DRUGGISU-  GOLDEN  H'BILEE 

Vlberl  L.  Geen.  druggist,  of  B=llev;lle.  Ont.,  pelebrat^d 
on  October  1  his  fiftieth  anniversary  in  business.  He  i-"  the 
oldesl  Member  of  the  O.C.P.      It  was  in  1871  thai  Mr. 

Geen  took  over  the  drug  business  of  .1.  C.  Holden.  He  has 
made  several  changes  of  location  since  then.  In  1886  his 
fust  -  "',]_  :m,|  ;,,  1905  he  moved  to  hi-  presenl 


location,    taking   ever   also   the   Harrison   book   store,    and 
adding  that  as  a  department  of  his  drug  business. 

Mr.  Geen  has  been  honored  by  his  fellow  citizens  by 
being  elected  a  member  of  the  city  council  and  board  of 
education.  He  is  also  a  past  president  of  the  Retail 
Merchants"  Association  of  Canada. 


DRUG  STORE  ROBBED  EIGHT  TIMES 

For  the  eighth  time  since  the  business  was  founded  the 
ding  store  owned  by  W.  J.  Inch  and  Company  at  Weston. 
Ont..  was  broken  into  during  the  month  past  and  some  $500 
worth  of  tobacco  and  other  smokers'  supplies  were  taken. 
To  obtain  entrance  the  burglars  "jimmied"'  open  the  front 
door,  tearing  the  lock  from  its  socket,  and  to  Mr.  Inch's 
surprise  he  discovered  that  they  had  not  touched  about  $12 
which  still  remained  in  the  till. 


DR.  GRAHAM  CHAMBERS  FOUND 

During  the  month  past  public  excitement  was  caused  by 
the  loss  of  Dr.  Graham  Chambers  in  the  woods  of  northern 
Ontario,  whither  he  went  for  a  holiday  shooting  trip.  After 
two  weeks'  time  the  doctor  was  found  by  two  of  a  party  of 
four  Fort  William  druggists  who  went  out  as  a  search  party. 
Dr.  Chambers  w~as  recently  professor  of  Chemistry  in  the 
Ontario  College  of  Pharmacy  at  Toronto,  and  the  four 
druggists — Messrs.  Frank  Spence.  A.  H.  Griffis,  W.  J.  Wood 
and  A.  C.  White — are  old  pupils  of  his. 


riVE  HUNDRED  DOLLARS 

In  October  Drug  Topics  Talcott  Spencer  told  of  an  offer 
we  made  of  $500.00  for  anv  improvement  of  the  Marvel 
"Whirling  Spray""  Syringe  that  is  acceptable  to  us. 

We  are  repeating  this  offer  for  the  benefit  of  the  readers 
of  Retail  Druggist  and  we  are  adding  some  further  in- 
formation which  may  be  helpful  to  you. 

The  Marvel  "Whirling  Spray"  Syringe  was  introduced 
to  the  trade  about  twenty-five  vears  aao  and  while  it  has 
been  improved  from  time  to  time  as  we  saw  an  opportunity 
to  better  it  still  the  syringe  is  substantially  the  same  as  when 
first  put  on  the  market.  The  correct  design,  superior  qual- 
ity and  the  effective  way  it  has  been  merchandised  made  ;he 
Marvel  a  commercial  sui  cess  fro  mthe  beginning  and  its 
sale?  today  are  far  larger  than  ever  before  in  the  history 
of  the  company.  We  feel,  however,  that  the  time  has  come 
when  still  greater  improvements  might  be  made  in  our 
article. 

We  do  not  know  whal  form  these  improvements  will  take; 
thev  may  be  slight  refinements  or  radical  changes  in  the 
syringe  itself,  or  possibly  improvement  in  the  box  or  pick- 
ins: — but  for  each  and  every  suggestion  accepted  by  us  we 
will  na\   $500.00  to  the  one  submitting  it. 

This  is  not  an  offer  where  onll  one  prize  is  given  but  in 
agreement  to  pay  $500  00  lor  every  accepted  iihiprove 

So  examine  carefullv  the  Marvel  Syringe,  put  on  youi 
thinking  can  and  send  in  your  suggestions  to  the  Marvel 
Company.  Room  916.  No.  25  West  45th  St..  New  York 
Citv. — Adv. 
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CAREFUL  BUYING  GOOD  FOR  BOTH 
DRUGGIST  AND  TRAVELLER 

Margin  vs.  profit — Importance  of  volume-  -Effect  of  price  decline — 

Can  selling  cost  be  cut? 
Bv  Frank  Stockdale 


Now  there  may  be  a  number  of  travelling;  salesmen  in  the 
audience.  The  best  thing  that  can  happen  to  those  travell- 
ing salesmen  is  to  get  a  man  buying  on  the  right  basis. 
They  may  not  get  as  big  an  order  at  the  tine,  but  there  will 
be  more  salesmanship  because  he  will  sell  his  whole  propos- 
ition, and  he  will  sell  his  institution  and  that  is  one  of  the 
greatest  things  that  any  man  in  am  business  can  sell,  and 
that  is  his  institution- 
High  class  salesmen  come  along  on  specialty  lines,  and 
the  wholesaler  and  the  jobber  is  losing  out.  and  the  retail- 
er is  losing  out  in  a  great  many  cases. 

Now  I  have  no  interest  as  between  the  wholesaler  and 
the  fellow  who  sells  direct.  But  the  man  who  conducts  a 
small  store  and  trys  to  buy  on  the  big  store  basis  is  bucking 
a  game  that  he  cant  successfullv  meet.  The  wholesaler 
is  there  for  his  particular  benefit  and  what  you  don't  pay 
to  the  wholesaler,  if  he  is  eliminated,  you  will  do  in  extra 
expense  in  doing  business.  ^  ou  will  pay  it  in  interest  on 
your  monev.  in  depreciation  on  goods,  and  in  the  end  like- 
Iv  pay  a  lot  more  than  you  would  pay  the  wholesaler. 
M  \kcin  vs.  Profit 
You  know  we  get  fixed  into  our  minds  too  deeply  this 
idea  of  margin  instead  of  profit.  If  I  can  buy  a  thing  for 
fifty  cents  and  sell  it  for  one  dollar  I  am  going  to  have  a 
profit  on  that.  But.  Gentlemen,  the  big  money  is  not  made 
in  this  countrv  on  those  things  that  are  bought  for  fifty 
cents  and  sold  for  one  dollar.  It  is  made  on  those  things 
that  are  bought  for  fifty  cents  and  sold  for  seventy- five  or 
eightv  cents.  In  the  jewelry  business,  where  they  do  that 
verv  thing,  thev  have  big  profits,  the  jeweler  as  a  general 
rule  is  not  particularly  progressive  and  prosperous  but  lie 
gets  the  biggest  margins  of  anv  group  in  business.  That 
is  a  fact  nobodv  controverts,  that  LONG  MARGINS  DO 
NOT  MEAN  LONG  NET  PROFITS  NECESSARILY 
generally  speaking.  And  in  the  retail  drug  store  I  don't 
believe  they  mean  it.  There  is  one  thing  now  that  comes 
up  in  connection  with  the  drug  business.  There  is  a  ten- 
dency of  price  decline,  is  there  not?  We  have  it  with  us 
and  that  presents  a  verv  dangerous  situation  to  the  average 
retailer.  Somebodv  has  got  to  step  backwards  or  some- 
body has  got  to  s*eD  to  one  side  and  let  others  have  the 
business.  We  can't  all  keep  up  our  volume,  and  all  stay 
in  business,  can  we?  Whenever  wages  drop  down 
that  means  a  reduction  in  voume  to  us.  In  a  great  many 
indus'ries  we  have  had  20rr  reduction.  Down  in  Cleve- 
land the  other  dav  the  street  car  men  accepted  20  ^r  re- 
duction in  wages.  Now  the  retail  merchant,  there  is  not 
anv  wav  wherebv  he  can  get  more  than  eightv  cents  from 
those  fellows  where  before  he  got  one  dollar.  Now  let  us 
see  what  is  means  to  the  retailer. 

Now  I  want  to  talk  to  you  about  volume.  I  want  to  talk 
to  vou  about  holding  up  the  volume  of  vour  business  and 
I  am  going  to  put  an  illustration  on  the  Board  h^re.  show- 
ing vou  what  happens  when  vou  don't.  We  will  suppose, 
just  take  an  easv  figure,  that  ?  10.000  is  the  volume  of  bus- 


iness in  a  retail  store.  What  does  it  cost  to  operate  a  re- 
tail drug  store?  The  Harvard  Bureau  of  Research  took 
187  druggists  in  1919,  brought  the  figures  together,  and  they 
found  that  the  average  druggists  in  these  187.  the  average 
cost  of  doing  business,  according  to  that  analysis  was 
2~.  (>  Those  of  vou  who  can  do  it  for  less,  all  right. 
Those  of  you  whom  it  cost  more,  you  will  find  yourself  in 
the  classification.  We  mant  to  be  careful,  however,  apply- 
ing averages  to  individuals,  taking  into  consideration  your 
turnover,  your  location,  and  various  things  will  enter  in 
there  to  make  your  expenses  either  higher  or  lower,  but 
when  you  find  that  this  is  the  average  for  187  drug  stores 
over  all  the  country  it  begins  to  mean  something.  I  have 
checked  it  up  with  more  than  187  men  and  had  the  reac- 
tions on  it.     Now  let  us  see  what  volume  means  to  business. 

If  27.  6  cr  is  the  cost  of  doing  business  and  S  10.000  is 
my  \olume  it  costs  me  $  2760.  How  do  I  get  my  percent- 
age cost  of  doing  business?  Whv  I  take  my  total  expense 
and  I  divide  my  volume  of  business  into  it  and  it  gives  it 
to  me  .  If  vou  know  how  many  goods  you  sold,  know 
what  it  costs,  vou  divide  the  cost  of  doing  business  by  your 
volume,  and  vou  get  vour  percentage  cost  of  doing  business. 
Effect  Of  Price  Decline  On  Volume. 

Now.  Gentlemen,  suppose  that  everybody. — the  wages  of 
everybody  all  around  vou  and  the  income  of  the  people  all 
around  vou  falls  down  10  %.  Then  you  are  going  to  sell 
the  same  amount  of  goods  for  how  much — S  8.000.  Now 
your  volume  of  business  is  $3,000  instead  of  $10,000. 
Now  there  is  a  serious  problem  ahead  of  you.  unless  you 
can  reduce  this  $  2760.  and  the  man  who  goes  out  to  reduce 
his  actual  cost  of  doing  business  has  got  a  job  on  his  hands. 
Let  us  start  with  rent.  I  have  a  lease  for  five  vears. 
There  is  just  one  wav  to  do  that  and  some  druggists  will 
be  doing  it — I  hope,  however,  few  onlv  will  do  it — that 
is  reducing  my  s'ock  and  taking  it  over  to  one  side  of  the 
store  and  rent  the  other  side  to  a  jeweler  or  florist.  That 
is  not  prac'ical  for  the  average  man.  because  no  man  wants 
to  step  back.  You  have  a  little  time  to  s'ep  up  and  take 
up  the  slack.  Because  there  is  a  chance  now.  and  one  man 
gets  the  other  fellow's  business  —  because  you  know  custom- 
ers are  particular  nowadays.  Is  there  not  a  great  change 
come  over  customers  within  the  last  vear  or  two?  Thev  used 
to  come  into  the  store  and  take  anything  at  any  price  vou 
asked.  Now  thev  ask  the  price,  and  if  vou  happen  to  fall 
down  on  your  service  a  little  bit.  thev  tell  it  to  their  neigh- 
bors. 

Reduce  the  interest  on  vour  investment — how  are  you 
going  to  do  that  unless  vou  are  going  to  cut  down  your 
stock  and  carry  1 

Can  Selling  Cost  Be  Cut. 

Then,  reducing  selling  cost  —  How  are  vou  going  to  re- 
duce vour  selling  cost.'  Whv.  vou  say,  we  will  cut  down 
our  wages,  just  as    the    other    fellow    cut    his    down.     All 

ntinued  on  page  31) 
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FORMULARY 

Special  'Preparations  for  the  Druggist 


MUSTARD  OINTMENT 
The  following  i»  said  to  be  a  very  satisfactory  rubefac- 
ient preparation  and  is  used  in  sprains,  rheumatism,  etc.: 

Oil  Mustard 8  min. 

Menthol 10  grs. 

Camphor 20  grs. 

Yellow  Wax 1    dr. 

Lard 1   oz. 

Melt  the  yellow  wax  and  lard  together  and  when  cooling 
stir  in  the  remaining  ingredients. 

REMOVAL  OF  MOLES 

The  Standard  Formulary  recommends  as  efficacious  in  re- 
moving these  facial  blemishes: 

Tartar  Emetic,  fine  powder 1   dr. 

\  enice  Turpentine 1    dr. 

Soap  Plaster 3  drs. 

Mix  intimately,  and  spread  upon  adhesive  plaster.  Ap- 
ply firmly  to  the  surface  of  the  mole,  and  removing  when 
suppraticin  sets  in. 

CLEANING  LIQUIDS 

These  contain  such  ingredients  as  ether,  chloroform, 
gasoline,  ammonia  water,  oil  of  turpentine,  etc.  Prepara- 
tions containing  any  considerable  proportion  of  gasoline. 
benzine  or  ether  must  be  handled  very  carefully  to  avoid 
proximity  lo  an)  fires  or  artificial  lights: 

Chlorofour, 1  ozs. 

Ether 1   oz. 

Oil  of  Bergamot 2  dr>. 

Gasoline,  to  make 32  ozs. 

Alcohol 5  drs. 

Chloroform 5  drs. 

Oil  .if  Sassafras 5  drs. 

Gasoline  or  Benzin 32  ozs. 


Ether 1 

Chloroform 1 

Ammonia  Water 1 

Oil  of  Wintergreen 1 

Alcohol 1   oz. 

Gasoline,  to  make 32   ozs. 


dr. 
dr. 

dr. 
dr. 


Tincture  of  Green  Soap 2  ozs. 

Alcohol 8  ozs. 

Ammonia  Water 16  ozs. 

V\  .I'cr.  tu  make 64   ozs. 

MENTHOLATED  OINTMENT 

The  formula  in  the  National  Formulary  is  as  follows: 

Menthol 5  gm. 

Methyl  Salicylate 10  gm. 

Hydrous  \\  ool  Fat 85  gm. 

Dissolve  the  menthol  in  the  methyl  salicylate  and  thor- 
oughly incorporate  the  mixture  in  the  hydrous  wool  fat. 
Comnound  Menthol  Inunction  should  lie  kept  in  coll 
iblt  metal  tubes,  well   sealed. 

GLOVE  CLE  \M\(,  POWDER- 

White  Bole  (terra  alba) 5   parts 

Magnesium  Carbonate 1    part 

When  using  make  into  a  paste  with  gasoline,  applv  this 


to  the  stains  of  fat  or  oil.  allow"  to  remain  until  dry,  and 
then  remove  with  a  brush. 

Terra  Alba 8  ozs. 

Orris  Root,  Powder 4  ozs. 

Borax,  Powder 2  ozs. 

Soap,  Powder 1  oz. 

Ammonium  Chlorid 2  drs. 

Mix  thoroughly.  The  directions  for  use  are  to  dampen 
the  -Io\es  with  a  wet  rag.  dust  on  the  powder  and  then  rub 
it  well  in.      W  lien  dry  brush  off  the  residual  powder. 

SALTS  OF  LEMON 

1. —  Oxalic  Acid 4  ozs. 

Potassium  Carb 2  ozs. 

Cream  of  Tartar 6  ozs. 

2. — Oxalic  Acid 6  ozs. 

Cream  of  Tartar 8  ozs. 

RESORCIN  STICK.  POMADE 

Resorcin 15  grs. 

Oil  "f  thebroma 60  grs. 

Paraffin 10  grs. 

Fixed  oil 10  grs. 

PLANT  FOOD 

For  making  plants  grow    and  blossom. 

\mmonium  sulphate 4  oz. 

Sal  nitre 2  oz. 

Sugar 1  oz. 

Hot  water 1    pt. 

Mix  Dissolve  and  keep  in  well  stoppered  bottle.  A 
little  is  added  to  the  water  used  lor  plants. 

ALUM  GARGLE 

Alum 60.0  gin. 

Honey 120.0  cc. 

Infusion  of  Rose 100.0  cc. 

NON-ALCOHOLIC  ROSE  ESSENCE 

I  he  Chemist  and  Driiiiiiisl  recommends  the  following 
formula  for  a  white  rose  perfume  free  of  alcohol: 

Oil  of  rose-geranium 10  min. 

Otto  of  rose 25  min. 

Otto  of  jasmine 15  min. 

Otto  of  orris 5   min. 

Solvent 6  ozs. 

The  solvents  employed  as  substitutes  for  alcohol  arc  as 
follows:  Benzyl  benzoate,  ethyl  citrate,  oleic  ester,  glycerin 
ester,  and  acetone.  The  inflammability  of  the  last-name  1 
is  diminished  by  adding  a  proportion  of  water,  which. 
however,  renders  it  less  useful  as  a  solvent  of  the  essentia] 
oils. 

CORN  CURE 

There  are  many  formulas  for  corn  cures,  but  the  follow- 
ing has  slood  the  test  of  time  and  gives  excellent  satisfac- 
tion: 

Salicvlic  acid 300     grains 

Solid  extract  of  cannabis  indica  30     grains 

Oil  of  turpentine 2%   fluidrachanis 

Collodion.  L  S.P 5     fluidounces 

Acetic  acid,  glacial 1      fluidracham 

Mix  the  first  three  ingredients,  all  the  collodion  and 
lastly  the  acetic  arid. 

Put  up  the  mixture  in  two-drachm  vials.  A  small  stun 
of  sandpaper  and  brush  might  he  included  in  the  package. 
The  sandpaper  is  used  to  roughen  the  surface  of  the  corn. 
Sin''  ■  mam  >kins  are  rather  susceptible  to  salicylic  and 
acetic  acids,  tht  customer  should  lie  cautioned  against  soak- 
ing the  feet  before  applying  remedy. 
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INGRAM'S 

BRITISH-MADE 

SEAMLESS  ENEMAS 

The  "STERILENDUM"  Enema  (Regd.) 


STERILIZABLE  IN  ITS  ENTIRETY 

Fitted  with  Aseptic  Class  Pipes  and  Valves.     Guaranteed  not 

to  Split.     N  j  Metal  Parts.     Best  Quality  Rubber. 


INGRAM'S  REGISTERED  ENEMAS: 

"ADAPTABLE"  "ATALANTA" 

"ECLIPSE"  "UTILEMA" 

"STERILENDUM"  "ZENITH" 

"ZEBINA"  "PERFEX" 

INGRAM'S  LONDON 

Original  Inventors  and  Manufacturers  of  the 
Seamless  Enema 


The  "ZEBINA"  Enema  (Regd.) 


Guaranteed  not  to  Split.  (Ordinary  Bulb.) 

Practical  Workmanship.  Perfect  Construction. 

Fitted  Complete  with  Bone  Rectum   and  Gum  Vagina    Pipe 
and  Leather  Shield,  and  packed  in  an  attractive  Card    Box. 

Selling  Agents  throughout  Canada,  Sharland  & 
Co.,    Eldon    St.   House,    London    EC2,    England 

Sample*  and  prices  can  be  obtained  from  Sharland  &  Co.  ' * 

tab-agen  »,  Messrs.  SNIDER  &  BOSSONS— 
13  Leader  Lane,  Toronto 
401   Can-da  Building,  Winnipeg 
Terminal  City  Club,  Vancouver 

limn 


i    r 


M         Made  by  the  firm  nf  Ingramt,  London.  Scientific  Manufacturers  of  Surgical  == 

==         India  Rubber  Goods,  Established  in  London  in   1847,    and   whose   Brand.  = 

^         "Ingram's  London,"  is  a  guarantee  of  Quality.  E| 

j    J.  G.  INGRAM  &  SON,  Limited  | 

The  London  India  Rubber  Works 

Hackney  Wick,  LONDON,  E.9.,  England 
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A  "Called  For"  Article 

jfj.   ■»-. 

'Wff/A 


A 


Some  articles  are  never  called  for  and  it  requires  a 
large  selling  effort  to  move  them. 

Other  articles  like  the  Marvel  "Whirling  Spray" 
Syringe  are  often  called  for  and  turn  over  frequently 
with  a  minimum  of  effort. 


MARVEL  COMPANY 

25   West    45th    Street,    New    York 


Cily 


Canadian    Distributors:-  Dominion    Rubber    Systim    cf    Monties! 
and  ail  Sales  Br    ncbes 


Advanced  Price1 25s.  net. 


Chemists  23s. 


Reprint  of  Nineteenth  Edition 

SQUIRE'S 
COMPANION 

TO  THE 

BRITISH  PHARMACOPOEIA.  1914 

Published  by  J.  &  A.  CHURCHILL, 
7  Gt.   Marlborough  St.,  W.  1. 

1 
The  Chemist  and  Druggist  says — "It  is  the  largest  British  book  o 
the  kind  whose  utility  is  recognised  equally  by  physicians  and  pharm- 
acists, while  it  is  also  distinctive  in  contair  ing  information  that  is 
wanted  by  specialists  in  chemistry,  medicine  and  pharmacy.  It  main- 
tains its  unique  position  as  a  national  work  of  reference. 

The    Prescriber   says — "Neither  medical  man  ncr  pharmacist  can 
afford  to  be  without  the  latest  edition  of  Squire's  Companion.  " 

The    Perfumery    and   Essential    Oil   Record  says — "This    useful 
volume  cannot  be  too  highly  commended. 

Leaflet  and  Quotations  on 
application 

SQUIRE  &  SONS,  LTD. 

413  Oxford  Street      -       London,  W.  1. 

Chemists  on  the  Establishment  of  The  King 
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QUALITY    CANDY    MORE    PROFIT- 
ABLE THAN  QUANTITY  SALES 

Pays  to  handle  good  lines— Three  essentials  making  for  business— Display, 
clean  stock,  price  cards— Toronto  druggist  makes  success  with  candy. 


IT   pays   to   handle   quality  goods — in   candy   as   well   as 
other   lines.     This  is  the  gist  of  the  opinion  of  F.  G. 
Nie  Del,  whose  drug  store  at  Ossington  avenue  and  Dundas- 
street,  Toronto,  is  the  Mecca  for  the  people  of  his  vicinity. 
Candy  is  one  of  the   most   important   of   the   side-lines 
handled  by  Mr.  Niebel,  and  he  has  been  pushing  the  line 
for  several  years  now,  so  that  his  experience  is  worth  having. 

There  are  three  essential  points  in  making  a  success  of  the 
candv  line,  said  Mr.  Niebel,  and  they  are — display,  cleanli- 
ness and  price.  We  make  display  an  essential  feature  in 
our  store.  We  have  a  special  window  for  showing,  samples 
of  our  stock,  and  this  we  use  regularly,  and  almost  exclus- 


ively, for  this  purpose.  We  do  make  an  occasional  display 
in  one  of  our  other  larger  windows;  but  this  special  window 
we  use  pretty  regularly  from  the  end  of  September  until 
May  to  display  our  candy  stocks. 

Our  windows  I  consider  our  best  advertisement.  Ours  is 
a  transfer  corner,  and  people  who  have  to  wait  a  minute  or 
two  for  a  car  usually  come  up  to  the  window  to  see  what 
we  have  to  offer.  Display,  I  think,  in  our  case  at  least,  is 
our  strongest  advertisement. 

You  will  note  that  our  display  besides  being  neat  is  made 
up  of  '•.lean,  fresh  stock.  This  is  important.  People  want 
clean,  fresh  candies.  I  think  one  advantage  druggists  have 
over  even  confectioners  is   that  they   display  clean   candy 


The  showcase  in  many  drut 


jres  has  made  many  candy  sales,  as  Mr.      Niebel  says.      This  Ulustration    (courtesy  of  Jones  Bros.   &  Co.,  Toronto) 
is  tha  effective  sales  helj>  in  Keddin  Bros,  drug  store  at  Charlottetown,       P.  E."  I. 
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stocks — that  is  those  of  them  who  go  after  the  candv  trade. 
Sometimes  I  take  the  car  out  in  the  evening  and  look  at 
other  windows — confectioners  and  druggists — and  I  have 
noted  that  with  some  few  exceptions  confectioners  could 
very  easily  make  cleaner  window  displays  of  their  stocks. 

We  change  our  windows  every  week,  so  that  freshness  will 
be  the  main  feature  of  our  display.  \^  e  have  some  small 
corner  shelves  in  our  window  background  on  which  we  put 
our  boxed  candies:  the  floor  we  use  for  bulk  candv  and  bar 
chocolates.  The  bulk  we  place  on  neat  china  dishes — I  got 
about  a  dozen  celerv  dishes  of  uniform  pattern  that  do  very 
well  for  our  bulk  candy  samples. 

Now  you  have  my  ideas  on  display  and  cleanliness.  Hav- 
ing shown  the  people  that  we  have  candv:  and  the  kind,  its 
freshness  and  qualitv:  we  tell  them  the  price.  All  the 
candies  on  display  have  a  price  card.  Candy,  you  know, 
is  a  luxurv.  and  people  want  to  know  what  it  will  cost. 
Thev  don't  have  to  come  in  to  ask  the  price,  but  will  come 
in  to  buv  if  the  price  is  satisfactory.  So  we  put  a  price 
card  on  all  our  samples. 

Inside  the  store,  and  close  to  the  front  entrance.  Mr. 
Niebel  has  a  modern  displav  case  filled  with  boxed  and 
bulk  candv.  The  top  row  of  the  case  has  samples  of  im- 
ported pastilles  in  cut  glass  dishes.  On  the  second  row  are 
r  series  of  tin  travs  filled  with  chocolates.  Each  trav  is 
labelled  with  the  kind  of  stock  on  display  and  also  the 
price  per  pouna. 

To  get  the  right  kind  of  chocolates  Mr.  "Viebel  adopted  a 
novel  idea.  He  does  not  carrv  any  exclusive  make,  but 
tries  to  get  the  best  of  all  makes.  So  he  took  a  dav  off 
last  August  and  visited  the  better  class  of  candv  manufac- 
turers and  inquired  from  them  their  best  and  most  r>opular 
lines.  These  he  now  carries  in  stock — about  two  dozen  of 
the  best  varieties  obtainable. 

On  the  floor  of  the  case,  and  on  top  of  it.  too,  are  the 
boxed  candies — fancy  and  plain  boxes — retailing  from  a 
dollar  up.  These  boxed  goods  are  a  specialtv  with  Mr. 
Niebel.  and  he  has  built  un  quite  a  trade  in  this  line. 

At  first,  when  breaking  into  the  candv  line  several  vears 
ago.  we  put  on  a  "week-end  special" — weighing,  boxing  and 
selling  a  line  of  mixed  chocolates  at  29  cents  a  pound. 
We  sold  as  much  as  three  hundred  pounds  of  this  mixture 
on  a  Saturdav.  which  meant  a  total  of  eightv-seven  dollars 
in  sales.  There  was  a  great  rush  in  the  store  during  the 
.lav.  and  we  thought  we  were  making  big  monev,  but  when 
it  came  inventory  time  the  profits  did  not  seem  to  be  so  big 
on  paper,  and  it  put  us  thinking. 

Always  before  these  candv  Saturdays  th>=re  was  half  a 
dav  taken  up  bv  two  of  us  in  the  store  weighing,  packing 
and  tieing  up  these  packages,  and  we  worked  hard  at  it. 
too.  This  experience  convinced  me  that  qualitv  goods  onlv 
can  be  profitably  handled,  and  now  while  our  candv  sal's 
mav  not  bulk  so  largely  our  business  is  more  satisfactory. 

Most  of  our  boxed  candies  are  sold  to  young  men  to  take 
to  their  voung  lady  friends.  It  is.  perhaps,  the  largest 
single  feature  that  enters  into  our  sales.  These  voung  men 
frequently  ask  us  to  pick  out  for  them  the  rirfit  kind  of  a 
box.  and  not  infrequently  a  three-dollar  b<>\  is  taken. 

The  pay  telephone  is  another  incentive  to  enter  the  store. 
Often  of  an  evening  there  will  be  three  or  four  people 
waiting  a  chance  to  use  the  'phone,  and  while  they're  wait- 
ing they're  looking,  and  with  looks  that  lead  to  sales. 

In  stocking  our  candy  lines  we  try  always  to  have  fresh 
stuck.  The  boxes  as  thev  come  in  are  placed  to  the  front 
of  the  case  so  that  when  sales  air  made  we  take  the  boxes 
near  the  back.  In  this  wa\  we  always  have  the  new  boxes 
on  display  and  are  selling  from  the  stock  that  should  go 
out  first. 

Yes,  candy  is  a  good  line  when  given  attention:  but.  re- 


member, the  stock  should  be  quality  stock,  it  shouM  be  dis- 
played, should  be  fresh  and  clean,  and  should  always  be 
price-marked. 


DRUGGISTS"  SALES  HELPS 
Satin-finished  Candy 
Hanoyer — Could  you  tell  me  where  I  could  buy   fancy 
cand)  :    that   is   satin-finished,   something   like  humbug-. 
that  shape? 

Robertson  Bros..  Ltd.,  Toronto,  make  this  kind  of  candy. 
— Editor. 


Teacher:       "What   is  the   highest  form   of   animal 
life?" 
Little  Peter  (quickly)  :      "The  giraffe!" 


MARY  ANNE 

CHOCOLATES 


Why   not  stock   this  fast- 
selling  line  of  chocolates  ? 


5  WONDERFUL  BOXES 

Assorted  Fruits 
Assorted  Cream  Centres 

Assorted  Nuts 
Assorted  Hard  Centres 
Assorted  Marshmallows 

The  Savoy  Candy  Co.,  Ltd. 

TORONTO,  ONT. 


Now  Ready— 17th  Edition— 1920-21 
Complete  in  2  vols.     44  6  net.     Postage  6d. 

THE  EXTRA  PHARMACOPOEIA 

By  MARTINDALE  &  WESTCOTT 

Full  descriptive  leaflets  on  application. 


Vol.  I,  27  -  net,  postage  6d.      Vol.  II,   17  6  net,  postage  6d. 
The  two  vols,  together,  45  -  net,  postage  free 
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WITH  THE  TRAVELLING  SALESMEN 


V/ise  and  otherwise  tales  picked  up  by  Retail  Druggist  representatives 

while  touring  the  country. 


A  man  covering  the  retail  drug  business  week  in  and 
week  out  is  sure  to  pick  up  many  valuable  ideas  which 
can  be  passed  on  as  suggestions  to  the  trade.  He  is 
really  an  information  bureau  because  he  is  acquainted 
with  all  districts  in  the  city  and  probably  calls  on 
the  trade  in  small  towns.  In  many  cases  an  idea  will 
be  passed  along  which  will  prove  a  great  asset  to  your 
own  business.  This  druggist  makes  friends  of  these  men 
and  says  that  he  has  profited  by  their  experience 
to  a  great  extent.  Give  them  all  a  hearing,  encourage 
them  to  talk  and  if  an  order  is  not  given  they  don 't 
mind  that  because  they  know  whether  you  are  in  a 
position  to  buy  at  that  time  or  not.  Listen  attentively 
to  all  a  traveller  has  to  say  the  next  time  he  calls  on 
you,  and  see  if  you  cannot  glean  something  from  his 
conversation  which  will  prove  of  value  to  you  either 
right  away  or  later  on.  Druggists  are  always  looking 
for  original  ideas,  or  new  methods  of  encouraging 
business.  These,  the  traveller  has  perhaps  seen  carried 
out  elsewhere  and  will  no  doubt  pass  them  on  to  you. 
Then  don't  forget  to  do  some  of  the  talking  yourself. 
Ask  questions  about  your  stocks,  whether  he  thinks 
your  store  is  attractive  or  not,  what  little  conveniences 
might  be  installed  in  order  to  make  shopping  more 
comfortable  for  your  customers.  You  will  find  that 
he  is  glad  to  help  you,  if  he  can,  and  do  his  part  to 
try  and  make  your  business  a  greater  success. 

In  a  recent  interview  a  druggist  said:  "It  has  often  been 
the  case  that  increased  business  has  resulted  through 
the  influence  of  the  traveller."  It  takes  a  big  man 
to  be  a  traveller  of  good  repute,  not  only  to  sell  his 
own  goods  but  to  be  able  to  tell  a  druggist  to  stock 
some  of  his  competitor's  goods,  because  he  knows  they 
are  genuine  and  there  will  be  a  demand  for  them.  To 
the  druggist  who  has  never  looked  on  this  matter  in 
the  right  light  let  us  say:  "Never  miss  an  opportunity 
of  learning  something  by  dismissing  a  commercial  man 
abruptly."  He  is  the  connecting  link  between  your 
store  and  the  outside  world.  He  can  give  you  infor- 
mation useful  in  your  business  which  will  help  you  to 


be  a  better  business  man.  Treat  him  courteously  at 
all  times;  cultivate  his  friendship;  make  his  way  a 
little  smoother  by  meeting  him  with  a  cordial  smile, 
and  his  appreciation  will  be  great  satisfaction  to  you, 
while  his  experience  and  foresight  will  enable  you  to 
lift  your  business  to  a  higher  plane. 


THE  KIND  OF  MEN  WANTED 

There  are  two  kinds  of  salesmen  whom  retail  druggists 
admire  and  want  to-day.  They  are  the  kind  of  men  who 
can  sell  every  article  as  they  go  along,  and  make  the  sale 
stick  when  the  order  is  finally  completed;  and  the  kind 
who  know  how  to  suggest  articles  which  he  knows  the 
customer  can  use  and  afford,  and  which  may  later  result 
in  additional   sales. — F.  H.  Sweet. 


WHAT  EVERY  DRUG  SALESMAN  SHOULD 

Here  is  a  list  of  things  gleaned  from  various  sources 
that  a  good  salesman  should  know  about  the  goods  he 
sells: 

First.  What  goods  are  in  stock.  Sizes,  quantities,  quali- 
ties, prices. 

Second.  Where  the  goods  are  located.  Stock  on  sale 
and  reserve  supply. 

Third.  What  goods  are  on  order  and  when  they  are 
expected. 

Fourth.    What  the  selling  points  of  each  line  are. 


WHAT  WORK  WILL  DO 

If  you  are  poor — work. 

If  you  are  rich — continue  to  work. 

If  you  are  burdened  with  seemingly  unfair 
responsibilities — work. 

If  you   are  happy — keep   right  on   working. 

Idleness  gives  room  for  doubts  and  fears. 

If  disappointments  come — work. 

If  sorrow  overwhelms  you  and  loved  ones 
seem  not  true — work. 

If  health  is  threatened — work. 

When  faith  falters  and  reason  fails  —  just 
work. 

Whatever  happens  or  matters — work. 

Work  faithfully — work  with  faith. 

Work  is  the  greatest  material  remedy  avail- 
able. 

Work  will  cure  both  mental  and  physical  af- 
flictions. 


E.   S.    KNOWLTON 

proprfator    of    Knowlton's    Limited    Drug    Store,    one    of    the    finest    of 

Vancouver's  fine   drug   stores. 


Better  make  occasional  mistakes  than  never 
try  a  better  way. 

The  Massachusetts  College  of  Pharmacy  has  instituted  a 
course  in  business  for  students  desiring  to  add  to  their 
equipment  knowledge  of  business  methods. 
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Here  Comes  The  Christmas  "Rush" 
Are  You  Ready  For  It  ? 

Have  you  checked   over   your    stock  of  Waterman's  Ideal 
Fountain  Pens  lately? 

Do  you  know  just  how  you  stand  on  the  styles  that  retail 
at  $5,  $6,  $8,  $10,  $12  and  up- the  Pens  with  gold 
and  silver  bands  that  are  in  big  demand  for  gifts? 

Christmas  is  but  two  months  away — and  the  days 
will  fly  by  as  business  becomes  busier. 

You  certainly  don't  want  to  run  short  of  these  fast 
selling  styles,  right  in  the  midst  of  the  Christmas 
rush. 

Now  is  the  time  to  take  stock  of 


UHF 


(  Ideal  1 
FountainPfen 


and  order  at  once  the  styles  you  lack 


We  are  standing  right  behind  you  this  Christmas 
with  advertisements  of  more-than-usual  attractiveness. 
These  will  appear  in  the  leading  newspapers  at 
psychological  moments  to  influence  gift  buyers  and 
bring  them  to  your  store  for  Watermans  Ideal  Foun- 
tain Pens. 

Help  us  to  help  you,  by  checking  up  your  stock  of 
Waterman's  Ideal  Fountain  Pens,  and  sending  in  your 
needs  now  so  that  we  can  make  prompt  and  complete 
deliveries  in  ample  time  for  Christmas  selling. 


179  St.  James  St.,  Montreal 
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GET   SALES   POINTERS  FROM  THE 

OTHER  FELLOW 

Trade  in  photographic  supplies  is  what  you  make  it — Competition  helps  some 
druggists  become  more  active— A  preachment  on  conditions. 

EVERY  retail  druggist  handling  photographic  goods  is  after  Ids  own  affairs  and  attend  to  his  own  business.     We 

becoming  interested  in  how  the  other  fellow  is  doing,  had   almost   forgotten   that   any   other   condition   had   ever 

which  is  rather  a  new  development  that  takes  us  back  existed,  and  it  was  with  some  surprise  that  we  noticed  a 

to  old  times.     When  the  war  came  on  each  business  had  so  return  of  the  old  habit. 

much  to  do  that  there  was  no  time  to  take  an  interest  in  The  habit  of  spending  time  watching  business  in  other 

the  other  fellow,  for  ever  one  had  all  he  could  do  to  look  localities  or  that  of  competitors  in  the  same  territory  can 

gin iiiiiinimiiiimi m 11111:11 ii  mini  in iikiii i in hum mini u nun iiimj;  be  either  bad  or  good.     It  is  bad  if  it  is  actuated  by  pleas- 

|                                                                                                         |  ure  in  learning  that  the  other  fellow's  business  is  bad,  or 

Reduced  Prices  On                               I  ^y  bitterness  that  it  is  good.     It  is  good  if  it  is  a  watchful- 

|  ness  on  the  general  state  of  trade,  actuated  by  a  desire  to 

KODAKS    and     CAMERAS               I  trim  sails  according  to  volume  of  business  available. 

|  It  is  regrettable  that  a  quiet  spell  with  one  territory  or 

|      Buy  your  kodak  now  and  get  the  benefit  of  lower  prices  character  of  business  will  engender  a  panicky  feeling  that 

Vest-Pocket  Kodak,  former  price  S11.20.  new  price.  $  9.00       I  wil1   P'ompt  some  few   to   think   about  a  cut   in   price.      Of 

No.  1  Kodak  Jr..  former  price  S17.89.  new  price...     15.00      I  course,  as  the  costs  of  material  and  labor  come  down,  the 

i       No.  1-A  Kodak  jr.,  former  price  $19.49,  new  price.     16.00      I  cost  oi  suphes  should  bear  a  corresponding  reduction,  but 

I       No.  2-C  Kodak  Jr.  former  price  21.36.  new  price. .     18.00      1  thls  !?  not  what  we  mean  by  price  cutting.     By  that  term,  we 

I       No   3-A  Kodak  Jr..  former  price  22.43,  new  price. .     19.00      I  »lpa"  lhe  cutting  down  of  prices  for  the  purpose  of  getting 

I       No.  0  Brownie,  former  price  3.10.  new  price 2.00      I  business  away  from  the  other  fellow.     Selling  cameras  and 

1       No.  2  Brownie,  former  price  3.58.  new  price 2.50      I  photographic  supplies  without  a  proper  margin  of  profit 

No.  2-A  Brownie,  former  price  4.90,  new  price....       3.50      I  just  in  order  to  worry  some  one  else  is  bad  business.      That 

I       No.  2-A  Folding  Brownie,  former  price  12.02.  new                  I  character  of   price  cutting   never  did  get   anywhere   in   any 

price 10.00      1  line  of  trade  and  never  will,  for,  while  it  stimulates  for 

|       No.  2-C  Folding-'Brownie,  former  price  16.02,  new                   §  awhile,   the  reaction  is  too   severe. 

price 13.50      |  But  looking  at  the  general  trend  of  business  as  reported 

All  through  the  list  we  have  been  permitted  to  lower  the      I  from  several  sources  is  not  only  perfectly  ethical,  i>ut  most 

prices   on   our   Kodaks   and   Brownies.     The   above    shows       |  instructive,  and.  as  we  are  in  a  position  where  we  can  study 

|       some  of  our  reductions.     A  full  stock  of  fresh  films  always      |  conditions   in   various  sections,  we  feel   that   there  is  much 

on  band.    Ask  for  our  catalogue  free.                                       |  general  information   about  the  actual   situation   that   serves 

If  we  have  not  been  doing  your  developing  and  printing.      |  to    help    individuals   who    may   be   somewhat    apprehensive 

|       give  us  one  trial.    We  leid.    Ask  for  our  price  list.                |  about   their   own   situation,   and  who.   even   now.   are  being 

\YT        A        D  /^\Dt7D  TC/YM'C            1  tempted  to  make  some  unwise  move  through  not  understand- 

W  .     r\.     JTvWDllijA.  I  OV_yiN   O           |  ing  how  their  companions  in  the  same  business  are  being 

|                                                                                                        |  affected. 

Drug  and  Optical  Store  Generally  speaking,  trade  is  in  spots.     We  are  not  sure 

|  that    we   can   diagnose   accuratelv    why    this   should   be    in 

|      Phone  3021                                               Brandon,  Man.       |  eacQ  insiance.  ],ut  we  5hal]  try.     We  find  that  in  one  section 

1  the   particular  crop,   that    is   the   "■money   crop"   there  has 

ftmiiiit iiiiiiiniiinn nun imimiinmimimimiiiiiiiiiiiiiimiimi inn iiiimimu minium mnriS  dropped   in   price   and   demand   so   severely  that   producers 

A    Western    druggist    advertise^prices^to    increase    his    photographic  are  ^j^  tQ  ,urn  ^  crops  ;„,„  money  except  at  a  sacri. 
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RELIABLE  BRITISH  PHOTOGRAPHIC  GOODS 


PHOTOGRAPHIC 

PAPERS 


Bromide.  Bromide  de  Luxe.  Slogas  (Gaslight)  Enilone  'Self-toningl  and  P.O.  P. 
Post  Catds  in  all  grades.  Thomas  lllingworth  &  Co.,  Limited.  London. 
lUingwoith's  are  the  Paper  People. 

AGENTS  FOR  CANADA.  THE 

National  Drug  and  Chemical  Company  of  Canada,  Limited 

34  St.    Gabriel  Street,  Montreal 


STOCKED  BY  STORES 


WATKINS  METER  CO.     -    HEREFORD,  ENGLAND 


fice  too  great  to  make  until  they  are  absolutely  forced  to 
let  go. 

For  the  time  being  they  are  not  getting  in  any  real  money 
and  are  cutting  down  their  purchases  of  luxuries  in  order 
to  conserve  what  they  saved  during  the  big  years. 

They  are  not  tempted  by  cut  prices.  There  is  but  one 
thing  to  do  where  such  conditions  exist,  and  that  is  to  cut 
down  expenses,  take  all  of  the  business  that  can  be  found 
and  be  patient  until  things  begin  to  move.  Fear  that  things 
will  never  change  is  unwarranted  timidity.  A  few  in  every 
community  are  well  fixed  enough  to  yield  a  certain  amount 
of  business,  and.  with  patience  and  care,  that  business  can 
be  nourished  and  stimulated  so  that  it  will  carry  through 
verv  nicely. 

Within  a  short  distance  of  the  district  so  affeffcted  is  an 
entirely  different  condition  with  no  apparent  reason.  Busi- 
ness is  reported  very  satisfactory,  though  reduced  somewhat 
in  volume. 

Crop  conditions     are  almost     identical,     but  there  are 
school    organizations,    utside    work,    small    industries,    that 
are  yielding  quite  as  much,  if  not  more,  business  than  usual. 
There  is  no  complaint  at  all,  merely  an  acknowledgment 
that  we  have  seen  better  davs. 

Now  and  then  we  find  a  druggist  who  is  doing  just  as 
much  business  in  photographic  goods  as  he  did  during  the 
war.  although  not  of  the  same  character,  and  where  that  con- 
dition exists,  we  are  most  curious  and  interested. 

We  have  asked  questions  and  observed  everything  that 
seemed  to  have  a  bearing  on  the  situation,  but.  as  a  rule,  the 
fellows   who   are   maintaining  their  volume   are  rather   re- 


The  Premier  Self-toning  Paper 

TINTONA 


A  heavy  weight 
tinted  base  paper 
coated  with  the 
world  famous 
Seltona  emulsion 
In  four  tints — 
Cream, Blue, Green 
and  Grey. 


$0 


Th«  LETO 


Collodian 
SELF  TONING  PAPER 

In  five   grades 
matte  smooth,  cream  smooth, 
antique  white,  antique  cream 
and  glossy. 

Paper, Postcards  and  Boardoids 

in  all  grades. 

Roman  Wall  House 
Materials  1  Crutched  Friars 

y. '1905   Ltd.  LONDON,  E.C.  3 


BUTCHER'S 

FAMOUS 

CAMERAS 

Every  photographic  dealer 
should  have  our  catalogue. 

HAVE  YOU  ONE? 
W.  Butcher  &   Sons,  Ltd 

Camera  House.  Farringdon  Avenue 
LONDON 


Published  every  Friday 

For  nearly  70  years  the  B.  J.,  as  its  readers  call  it, 
has  been  read  by  professional  and  commercial  photo- 
graphers of  all  English-speaking  countries. 
Its  articles  on  the  practical  and  business  branches  of 
portrait,  commercial,  and  press  photography  are  the 
weekly  counsel  of  thousands. 

The    terms   of  subscription   to   Canada   are   $4.80   per   annum 
post  free.     Specimen  copy  from  the  publishers. 

Henry  Greenwood  &  Co.,  Ltd. 

24  Wellington  Street,     London,      W.  C.  2.,  England 


ticent  and  do  not  show  their  whole  bag  of  tricks.  But 
enough  was  visible  prove  that  when  the  regular  line  of 
trade  eases  off.  a  survey  of  die  field  is  rapidlv  made  seek- 
ing lor  new  and  different  avenues  that  have  not  been  work- 
ed so  hard. 

Somehow,  somewhere  they  find  business  and  go  after  it. 
and  so  long  as  it  keeps  them  busy  and  vields  a  profit  it 
is  all  grist  for  their  mill.  It  may  be  amateur  finishing. 
or  some  form  of  commercial  work,  or  even  old  stvle  view 
and  group  work.  Even  the  lowly  and  much  abused  postal 
card  is  capable  of  being  made  an  avenue  of  profit  and 
business.  In  plain  words  the  druggist  handling  photogra- 
phic goods  who  u~es  his  energies  going  after  it.  is  still  busv 
and   cheerful   over  conditions. 
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HAVE  YOU  THESE  FACTS  IN  YOUR 

BUSINESS  ? 


Some  pertinent  pointers  for  the  proprietor,  and  some  helps 
for  the  office  man. 


0  you  know  at  the  end  of  every  month  the  closely 
approximate  value  of  your  stock?  If  you  don't 
know,  how  would  you  show  the  amount  of  your 
in  ease  of  fire? 

Do  you  know  at  Jhe  end  of  each  month  what  your 
total  liabilities  are?  If  you  don't  how  can  you  ar- 
range to  meet  them  as  they  mature  \ 

I )"  you  know  how  much  business  you  did  last  month  : 
how  much  for  the  year  to  date:  how  much  was  cash 
and  how  much  credit,  and  how  these  figures  compare 
with  those  of  a  year  ago.'  Do  you  know  how  much 
your  customers  owed  you  at  the  end  of  the  month, 
and  how  much  a  year  ago? 

Do  you  know  what  percentage  of  your  total  sales 
is  profit,  and  what  percentage  it  takes  to  cover  the 
expenses  of  your  business,  which  of  course  includes 
your  own  salary?  If  you  don't  know  this,  you  don't 
know  whether  you  are  making  or  losing  money — 
whether  you  are  getting  too  much  profit  or  too  little 

We  presume  that  the  majority  of  our  customers  keep 
their  accounts  so  that  such  information  regarding  their 
business  is  available.  Those  who  are  not  doing  so 
would  find  this  information  a  very  valuable  aid  in 
the  intelligent  direction  of  their  business.  Without 
it.  you  are  not  running  your  business:  the  business  is 
running  you.  Without  .such  information,  a  merchant 
cannot  submit  an  intelligent  statement  of  his  position 
to  Ins  banker  or  others  from  whom  he  may  be  seeking 
credit. 

To  one  who  has  never  kept  a  proper  set  of  accounts, 
this  looks  very  complicated  and  mysterious.  It  is 
really  a  comparatively  simple  matter,  however,  to  keep 
a  set  of  books  which  will  afford   all  this  information. 


THE  ARRANGEMENT  Or  YOUR  STORE 

What  about  the  arrangement  of  your  store?  Are 
run  satisfied  with  it?  Do  you  feel  sure  that  you  have 
the  best  possible  arrangement  for  serving  your  trade 
to  best  possible  advantage?  Are  you  sure  that  your 
arrangement  cannot  be  improved? 

Ask  yourself  the  following  questions — anyway.  If 
you  are  satisfied,  it  will  do  no  harm  to  face  the  test. 
To  your  surprise  you  may  discover  that  your  arrange- 
ment is  not  all  that  you  thought  it  was.  Or  if  you 
are  not  satisfied,  the  questions  may  help  you  to  dis- 
cover what  is  wrong. 

1.  Is  my  store  arranged  on  a  definite  plan,  or  is 
the  present  arrangement  of  fixtures  and  stock  just 
a   haphazard  arrangemet  ' 

2.  Is  the  arrangement  suited  to  the  character  of  the 

ay  store  layout  different  because 
it  is  a  furniture  store,  or  is  the  arrangement  just  like 
that  which  one  would  expect  to  find  in  a  grocery  or 
a    hardware   store? 


3.  If  I  walked  into  my  own  store  as  a  stranger 
making  a  purcha.se.  would  I  find  that  the  arrangement 
of  the  store  assisted  in  the  display,  inspection,  demon- 
stration, and  purchase   of  the  goods  I  wanted? 

4.  Are   goods  easily   accessible   to  the  clerks? 

5.  Is  the  selling  space  in  the  store  crowded  like  a 
stockroom,  or  is  provision  made  for  supplying  the 
selling  space  quickly  with  stock  from  reserves  kept 
elsewhere? 

6.  Is  there  a  place  for  everything  and  is  everything 
kept  in  its  place? 

7.  Is  the  arrangement  of  store  equipment  and  stock 
simple    or    complicated? 

8.  Does  my  arrangement  scheme  provide  for  the  ex- 
pansion of  my  business? 


ANALYZING  EXPENSES 

The   shrewd  merchant  keeps  his  cost   record  book,   and 
checks  over  his  eleven  major  expense  items  as  follows: 

1.  Rent. 

2.  Light,  heat,   power  and  telephone. 
Salaries  of  owner  and  help. 
Delivery  cost. 
Interest    on    capital. 
Insurance,  taxes,   donations,  dues. 
Bad  debts  and  collection  expenses. 

8.  Advertising. 

9.  Depreciation    of   equipment    and    stock,    repairs    and 
renewals. 

10.  Merchandising  expense,  such  as  breakage  and  spoil- 
age, returned  goods,  reductions  and  markdowns. 

11.  Miscellaneous   supplies   for   the   store    and   office. 


o . 

1. 
5. 
6. 

7. 


NOVEMBER  DISPLAYS 

Here  we  are  in  the  midst  of  fall  and  shopping  will  be  well 
under  way  for  the  Thanksgiving  and  holiday  trade  this 
month,  so  the  appearance  of  the  shop,  as  well  as  windows, 
should  be  at  their  best.  The  Halloween  season  being  over 
those  things  bearing  particularly  on  this  event  should  be 
promptly  removed,  but  table  favors  that  will  serve  for 
Thanksgiving  nun  be  used  in  displays  during  this  month  as 
newer  goods  will  be  added  that  will  give  the  display  a 
freshness.  Fall  leaves  and  a  little  touch  of  green,  such  as 
everareen.  would  look  well  at  this  time  as  decoration. 


0.  C.  P.  JUBILEE  CLASS 
One  hundred  and  Iwentv-six  student  are  reaistered  this 
vear  at  the  O.C.P.  R.  J.  L^ach.  Sarnia.  has  been  elected 
(lass  president  for  this  term:  J.  M.  Wylie,  Blenheim.  \  ice- 
Dresident,  and  V.  L.  Mutton.  Brighton,  secretary.  Mi" 
M.  Crossby,  Highgate,  was  elected  honorary  vice-president 
to  represent  to  ladies  of  this  year's  class.  E.  A.  Sunta. 
Wei  I  and.  is  treasurer. 
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Current  Prices  on  Drugs  and  Chemicals 

The  prices  presented  here  represent  average  Toronto  prices  for  the  usual  quantities  purchased 
by  retail  dealers.       Owing  to  the  unsettled  condition*  these  quotations  are  liable  to  change. 


Acetanilid     lb $  .70 

Acetone,  pure,  lb 95 

Acid.   Acetic,   B.P..   lb 22 

Acetic,  99^  p.c,  lb.  ..  .65 
Arsenious  (Arsenic),  lb.  .20 
Arsenious  (pure),  oz.  ..  .10 
Arsenious  (red  lump),  oz.  .05 
Benzoic,  from  Gum,  oz.  1.10 
Benzoic,  from  Toluol,  oz.  .20 
Boracic    Crystals,     lb.     ..         .26 

Boracic,    pulv.,    lb. 26 

Butyric,     oz 50 

Caoodylic,    5    gr.   bot.    ea.        .30 

Camphoric,    oz 90 

Carbolic,    1   lb.   bots 50 

Carbolic,  5  lb.  tins,  lb.  .  .45 
Carbolic  10  lb.  tins.  lb..  .42 
Carbolic,    crude,    Com'l., 

gal 85 

Cbromic,     pure     Cryst.     oz.       .25 

phanic,    oz 40 

Cinnamic.     oz 

Citric,    lb 

■banic.    oz 40 

.  1  lb.  bots..  each  1.50 
Fluoric,  V±  lb.  bots.,  each  .88 
Fluoric,    *4   lb.  bots..  each        .56 

Fluoric,     oz 40 

Gallic,    oz .15 

Glycerine,   phosphoric,   oz.         .  65 

Hydriodic,     oz 45 

Hydrobromic.    lb.     .55 

Hypophosphorus,   10  p.c, 

oz 15 

Lactic,  concentrated,  oz.   .         .15 

Mallic.    oz 1 .20 

Ifecoiue,    oz 4.25 

die,    pure,    oz .*0 

Monochlor,    ac°tic,    oz 45 

Muriatic,    com  i.    lb 08 

Muriatic,    C.P.,    lb 47 

Nitric,    com'l,    lb 1*4 

Oleic,    pure     oz 45 

Osmic.    1   gramme  tu.,   ea.      5.10 

Oxalic,    lb 35 

Oxalic,   pulv.,  lb .40 

Perchloric,    oz ,25 

Phosphoric,   concent,    1500 

lb 75 

Phosphoric,   dil.,   lb. 30 

Phosphoric,    glacial,    cz. .  .  .25 

Phosphoric,  syrupy,  1750, 

lb 50 

Proliffenous.    lb .15 

Prussic.  g.a.,  bots.,  doi.  3.i  0 
Pyrogalic.     Marck's.    oz.  .  45 

Salicylic,    lb ,55 

Salicylic,   natural,  oz.    ...      1.00 

Succinic,     oz 2.00 

Sulphanilic.    cz.     .50 

Aromat,    lb l.m 

Sulphocarbolic.    oz 35 

j?ulph„    com'l..    lb 08 

Sulph..     C.P..     lb 47 

Sulphurous,   lb .20 

Stearic,  lb 60 

Tannic,  lb 

Tartaric,    crys..    lb 60 

Tartaric,    pulv *     ..         .60 

Trichloracetic,    oz.     45 

Uric,    oz 1 .  50 

Valerianic,     oz 1.70 

A  con  i  tine,   pure  amorpb.   gr.  .20 

Adeps  Lanae.  hydrous,   lb..  .45 

Airol.     oz. 75 

Albumen,   from  egg.  oz..  .35 

Albumen,    from   blond,    oz.  .10 

Alcohol,    gallon 19.75 



Amyllic.    C.P..    lb 3. no 

Columbian,     spt.,     gal.     ..  3.50 

Methylated,     gal.     ..      ..  1.60 

Wood,    gal 1.60 

Aldehyde,    oz 10 

Alkannin.    oz 1.50 

Almonds,    bitter,    lb 90 

Almond  Meat,   lb 80 

Aloin,    oz.     .25 

Alum,     lb 09 

Chrome,     lb 50 

T»ulv..     lb 10 

Aluminium,    coarse    powder, 

oz 30 

Acf.ate.     oz 15 


Aluminium,    Acetotartrate, 

oz $0.25 

Bromide,    oz 50 

Chloride,   pure,   oz 15 

Metal,     oz 25 

Ni.iale,    pure,    oz 15 

Sulphate,     pure,  oz 15 

Alumnol,     oz .75 

Alypin,    15   gr.    bot..    each..         .25 

Amidol,    oz 1.00 

Ammonal,     oz 1.65 

Ammonal,    tablets,    oz 1.65 

Ammonium    Acetate,    oz.    .  .         .15 

Benzoate,    oz 35 

Bichromate,    oz 20 

Borate,    oz 20 

Bicarbonate,    oz 15 

Bromide,     lb 85 

Carbonate,    lb 22 

Carbonate   C.P.,    Howard's, 

lb 1.00 

Carbonate    C.P.,    Merck's, 

lb 60 

Carbonate,    powd.,    lb.    .  .         .23 

Fluoride,    oz. 50 

Glycerophosphate,     oz.      .         .50 

Hypophosphite,     oz 30 

Iodide,    oz 55 

Liquor,     fort.,     lb 18 

Molybdate,     oz 60 

Muriate,    lump,    lb .30 

Gran 2ft 

Xi'rate.    com'l.    lb 35 

Nitrate,    C.P.,    oz 15 

Oxalate,    oz. 20 

Persulphate,     oz .25 

Phosphate,    pure,    cz 15 

Salicylate,     oz 30 

Succinate,    oz 70 

Sulphate,     com'l,     lb.     ..         .15 

Sulphate,   pure,   oz .10 

Sulphide,  pure,  cryst.,  oz.         .90 

Sulphite,    oz 30 

hocyanidc    oz 20 

Tartrate,     neutral,     oi.     .  .         .20 

Valerianate,    oz .75 

Amyl.    Acetate.    Oxide,    oz. .  .         .15 

Butyrate,   oz 35 

Formate,     oz .25 

Nitrate,     oz 70 

Nitrite,     oz.     50 

Valerianic,    oz 70 

Anaesthesin,    25   grm.  pgks  , 

each    3. 85 

Amylene.    Hydrate,    oz.     ...       1.35 

Anethol,    oz.     65 

Anilioe.    pure,    oz 15 

Anisol,    oz 50 

Antikamnia.      oz 2.00 

Vast    pocket,    box,    doz.    .      3.35 

Antimony,   metal,    ox 10 

Pulv..     pure,     oz 10 

Arsenate,     oz.     . 30 

Chloride,     oz .45 

Liver   (crocus)     lb .70 

Oxide.  White   (Acid  Anti- 

monic)    oz 75 

Tart.    Pu!v..    (Tartar 

Emetic),    lb 1.25 

Antinosin,    oz 2.25 

Antipyrine.  Salicylate,  oz. .  1 .  50 
Antitoxine.  Neuralgic,  oz.  .  1.30 
Apiol.    green,    oz 65 

Apocodeine,    Hydrochlor, 

1    gr.    bots.    each    ....  .25 

Apolysine.    oz .90 

Apomorphia.    Muriate,    oz. .  .    55.00 

Arbutin.    Crystals     oz 1.90 

Areca.     Nuts,    lb 65 

Nuts,    pulv..    lb 75 

Arecoline.    Hydrobrom,     15 

gr.    bots..    each    2 .  35 

Argentamine.    oz 80 

Argentum.  crede    (Ool- 

largolum).   oz 4.00 

Argonine,    oz 95 

Argyrol.    oz 2 .  45 

Aristol,  (substitute),  oz.  .  .  2.25 
Arrowroot.   Bermuda,   lb.    ..      1.20 

St.    Vincent,    lb 35 

Arsenic,    metal,    oz .30 

Bromide,    oz 50 

Chloride,    oz 50 

Iodide,    oz .75 

Sulphide,   Red    (Realgar), 

oz 15 

Aseptol.     nz 25 


Ashes,   pearl,  lb $    .60 

Pot.,   lb 35 

Asphaltum,   lb io 

Atropia,   pure,    15  gr.   bots., 

each 2.00 

Sulphate.    Vs-oz.   bots., 

per    oz 17.00 

o,    Canada,    lb 1.60 

Copaiba.     Anier.,     lb.      .  .         .9 
Copaiba.    English,    lb.     .  . 

Peru,     oz 25 

Tolu,    oz 15 

Bark,    Ash,    prickly,    lb 25 

Bark,    Angustura,    lb 1.10 

Bayberry,    lb 90 

Canella,    lb 25 

Cascara,     lb 40 

Cascarilla,    lb .75 

Cherry,   black,  lb 30 

Cotton    Root,    lb 20 

Condarango,    lb 60 

Elm.     lb 90 

Hemlock,    lb 15 

Mezereon,      lb 50 

Peruvian,    Red,    lb 95 

Peruvian,    yellow,    lb 95 

Pomegranate,    lb 55 

Poplar,     lb.      30 

Sassafras,  lb .75 

Soap,     lb 40 

Tamarac,     lb 35 

Wahoo,     lb 65 

Witch    Hazel     15 

White    Pine,    'b 18 

Barium,   Acetate,  oz 20 

Bromide,    oi 40 

Carbonate,    pure,    lb.     ...         .60 

Chlorate,  oz 20 

Chloride,  com'l.,  lb 25 

Chloride,    pure,    lb 70 

Metal,    2   c.c.   tubes,   each        7.00 

Nitrate,    oz .20 

Oxide,  Hydrate,   com'l., 

oz 10 

Peroxide.    Anhydrous, 

pure,    oz     10 

Peroxide,    com'l.,    lb.    ...      1.00 

Phosphate,     oz 20 

Sulph.,    Precip.,    oz 10 

Sulphide,    pure,    oz 15 

Beans.    Calabar,    oz 15 

Tonquin,    oz 25 

Vanilla,    Mexican,    oz.     .  .         .60 

Vanillp.    bourbon,    oz.     .  .  .40 

Berberine.    Muriate,    oz.    ...      4.00 

Berberine,  Sulph.,  oz 4.00 

Benzole,     lb 20 

Benzoina!,     lb 2.45 

Benzosal.     oz 1 .  80 

Benzyl,    Chloride,    com.,    oz.         .50 
Berries.    Buckthorn,   lb.    ...       1.00 

CoruHis     Tndicus,    lb 75 

Cubebs.    lb 3.50 

French,    lb 20 

Juniper,     lb 20 

Laurel,    lb 20 

Prickly    Ash,    lb 30 

Poke,     lb 65 

Saw    Palmetto,    lb 40 

Betol.    oz 70 

Bismuth,     Ammon.,     Citrate. 

oz.     75 

Benzoate.  oz 85 

Betanapthol,  oz 25 

Carb..    lb 3. 20 

Cifrate,     oz 40 

Iodide     65 

Linuor.    lb flo 

Metal,    oz 35 

Nitrate.    Crystals,   oz 30 

ate,    oz 40 

Oxide,    oz 50 

Oxychloride.  nz J35 

Oxychloride.     oz 40 

Phosphate,    oz .4.^ 

Salicylate,    oz 35 

Subgallate,    "? 

Subiodide.    oz 60 

Subnitrate,    lb 3. 00 

Tribromphenol, 

(XerefornO       .75 

Valerianate,    oz 45 

Bole.     Armenia,    lb.     ..      ..         .25 

Borax.    C.P..    Cryst..    lb.    ..         .30 

C.P..     pulv..     lb 30 

Crvst.,    lb 15 

Pulv..    lb 15 

Glass,    lb ,  .  .40 


Boroglycerine,  oz $0.15 

Bromine,     oz 20 

C.P..     oz 60 

Chloride,   oz 50 

Bromipin,     *4     lb.,    lb 4.30 

Tablets,    box    of    25    each         .65 

BromMi  ru:.    oz 25 

Bromural,    oz 3.15 

B  roomtops,     lb 50 

Cadmium,    oz 50 

Bromide,    oz 25 

Chloride,     oz 30 

Iodide,      oz .55 

Nitrate,     oz 25 

Sulphate,   oz 30 

Sulphide,    oz .50 

Caffeine.    <>z 60 

Benzoate,    oz 2.10 

Citrate,  oz 55 

Hydrobromate,    oz 1 .20 

Hydrochloride,    oz 1.35 

Salicylate,     oz 1.00 

and  Soda  Benzoate.  oz.        .80 

Calamine,   prepared,   lb 15 

Calcium,    metal,     oz 5.25 

Acetate,   oz .15 

Bromide,     oz 25 

Carbide,    lb 15 

Carbonate,     pure     ......         .50 

Carbonate,   Precip.,  lb.   ..         .10 

Chloride,   com'l.,  lb 08 

Chloride,   pure,    lb 1.00 

Glycerophosphate,    oz.     . .        .80 

Hypophos,    oz 15 

Hyposulphite,    oz .15 

Iodide,    oz 65 

Lactate,    oz 20 

Lactophosphate,     oz 35 

Nitrate,    oz 25 

Oxalate,    pure,    oz .15 

Peroxide,    oz .an 

Phos.   Percip.,   lb .25 

Phosphide,    oz. 9u 

Saccharate,     oz 20 

Salicylate,    oz 45 

Sulphate.    Precip.,    lb.    ..         .70 

Sulphide,     oz 10 

Sulphite,     oz 15 

Snlphocarb.     oz .2' 

Camphor,    in    bulk 1.70 

oz.    blocks,    lb 1.75 

Vz    oz.   blocks,    lb 1.80 

Powdered,    Id 1.95 

Monobromide,    oz .30 

Cannabine     Tannate,     15  gr. 

tubes,    each    .60 

Cantharides,  whole,   Chinese 

lb 2.9C 

Powder,    Chinese,    lb.    .  .  .      3.2C 
Whole.    Russian,    lb.     ...      6.50 
Powdered,    Russian,    lb.    .      6 . 5'.- 
Canthardin.    5    gr.    tube, 

each      2.2f 

Carbon,    Bisulph,    lb 

Tetrachloride,    lb Zc. 

Castoreum,     oz 65 

Celloidin.    oz 1.5- 

Cerium,    nitrate,   oz .35 

Oxalate,      oz 2P 

Chalk.   French,  lump.  lb.    ..         .40 

French,    powd.,    lb 05 

CMrette.     lb 85 

Chloralamid.     oz 85 

Chloral    Hvdrate.    lb 

Chloroform.     D.    &    F..    blue 

label,     lb 2.  If 

P.    ft   F.,    pure,    lb 3.60 

D.    &    F.    Methyl,    lb.    ...      2.1C 

Commercial,    lb 1-00 

Lyman's,   lb 1  .30 

Chlorophyl,   for  spirits,   oz..       1.20 

for  oils,    oz .  6'- 

Chlorophyl.   for  water,   oz.    .         .7  = 

Chromium,    Acetate,   oz 25 

Carbonate,    oz 50 

Chloride,    soluble,    oz.    .  .         .60 
Chloride.   Solution,   oz.    ..         .20 

Nitrate,    oz 3°* 

Oxide,    oz C 

Powdered,    oz 3C 

Sulphate,     oz 20 

Cinchonine.   Muriate,   oz.  1.50 

Pure    Crystal,    oz 95 

Salicylate,     oz 60 

Sulphate,  oz 1.10 

Cinchonidia.     Sulp..     oz.     .  .      2.00 

Cinchonidine.   pure,    Cryst.. 

oz 1.20 

Hydrochlor.     oz 2.00 
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Cita l -in,     oz $0  .  90 

Citrophen,  25  gr.  pkt.,  each        .90 

Cobalt,  oz °9 

Chloride,    oz ?•> 

Nitrate,   oz j" 

Oxide,     >z .-.*" 

Sulphate,  oz •*» 

Cocaine     alkaloid,    oz 19.00 

Nitrate,    %    oz.    ea »•"" 

Salicylate,    5   gr.   pkt.    ea,      l.jSS 

Muriate,    oz ll-ou 

Cochineal,    lb J-" 

Pulv.,   lb \-2  = 

Cocoa    Butter,    lb ] ■■  0 " 

Codeia,   Cryst.,   oz »■»" 

Hydxochlor «■'' 

Phosphate,   oz »■=" 

bate,    oz -  ■      8--° 

Colchicin,    C.P-.     Cryst..     lo 

gr.   bot.,    each    . «•$= 

Colocynth,   apple,   lb •»» 

Pulv.,    lb i-00 

Collodian,  lb ?? 

Canthar.    oz.    *" 

Flexible,    pi ,, 

Styptic,    oz 13 

Coloring,    Brandy,    lb 25 

Cochineal,     lb.     »^ 

Confect.,   Opium,   lb •' J 

Roses,    lb 1-M 

Senna,    lb 1-*» 

Sulphur,    lb ^ 

Copper,  Acetate,  pure,   oz..         ." 

Arseioniate.    oz     ^" 

Aluminated,    oz J" 

Ammonia    Sulph.,    01.     •■         .*» 

Bromide,     oz 4j? 

Carbonate,    lb »" 

Chloride,    B.,    oz £" 

Citrate,     oz.     j" 

Cvanide,    oz " 

Filings,    oz " 

Foil,    oz J? 

Metal,    oz ?o 

Nitrate,     oz ft 

Oxalate,    oz j>3 

Oxide,    black,    oz « 

Oxide,    red,    oz £0 

Potass.    Chloride,    oi.     ..         -j° 

Shot.     oi.     " 

Sulphide,    oz 20 

Sulphate,    pure,    lb 5o 

Sulphate,    com'l.,    lb 19 

Tartrate,    oz 20 

Wire,     oz 25 

Cowhage,    oz 1.75 

Creosote,    B.W.,    lb 1-40 

Carb.,  oz 40 

Crocus,    Martis,    lb 38 

Croton.    Choral,    oz 85 

Cumarin,    oz "0 

Cuttle  Fish  bone,  lb «J 

Powdered,     lb '" 

Daturnine,    Pure,    5gr.    bot., 

each      80 

Hydrochlor,    5  gr.  bot., 

each 'J 

Sulphate,  5  gr.  bot.,  each  .75 
Delphinine,  15  gr.  bot.,  each  .65 
Diabetin,  100  grammes  for  2.00 
Diacetyl.    Morphine,    oz.    ..    13.50 

Diaptherine.    oz 75 

Diapente,    lb 50 

Diastase.    Malt.,    oz.    ......         .00 

Digitalin,    German,    pure, 

%    oz.,    each    4.00 

Digitine,    pure.     5    gr.    tube, 

each 40 

Dim  ethyl  -Am  idobenzalde- 

hyde,    oz 1.75 

Dinion,    15   gr.   tube.    each..      1.75 

Diphenylamine,    oz 25 

Di — Thymol — Iodide,  oz.   .  .      1 .  SO 

Diuretin.     Knoll,     oz 2.70 

Merck's     (Theobromine 

and    Soda   Salicyl).    oz.        .75 

Edinol,    powd.,     oz 1.05 

Elaterium,     oz.     2.80 

Elaterin.  Crvst..  15  gr.  bot., 

each    2.40 

Emetine.  Alkaloid,  5  gr.  bot., 

each    .60 

Epicarin,    Veterinary,    oz.    .  1.00 

Pure,    oz 90 

Ergot,   lb 6.00 

Plllv.,    lb 6.25 

Ergotine,     Benjean,     oz.     ..  5.60 
Erythro!  Tetranitrate  Tablets 

bots.,  of  24  each  ..  ..  1.90 
Eserine,  C.P..   5  gr.  tube, 

each      3.10 

C.P.,    2    gr.    tube,    each..  2.00 

C.P.,    3    gr.    tube.    each..  2.25 

Citrate,    tube,    each    ....  1.50 
Hydrobromate,  5  gr.  tube, 

each     1.75 

Hydrochlorate,  5  gr.  tube, 

each    1.75 

Nitrate.    5   gr.   tube.    e»eh     1.75 


Eserire,  Salicylate,  5  gr.  tube. 

each 65 

Sulphate,   5  gr.  tube,    each       .65 

Ether,    Sulph.,    lb 65 

Sulph.,   Squibbs,    V4   lbs., 

lb .-..      1.90 

Ether.     Valerianate,     oz.     ..      1.00 

Ethyl,   Bromide,   oz 50 

Buiyrate,    oz 40 

Formate,    oz 30 

Iodide,     oz 65 

F.ucaiue,   B.,    Vs    oz.,   each.  .         .70 

Eucalyptol,     oz 20 

Euresol,    oz 3.00 

Europhen,    oz 2.10 

Exalgine,  25  gis.,   each    ...      1.50 
Exodin  Tablets.    %    gramme 
each   (boxes  of  10  tab- 

:ets)     box     50 

Ferratin,     oz.     I-00 

Ferropyrine,     oz 1.40 

Fibrolysin,   tube,   each 55 

Flowers,     Arnica,    lb 40 

Chamomile,    German,    lb..        .55 
Chamomile,    Roman,    lb...         .65 

Calendula,    lb 3.50 

Flowers.    Elder,    lb 35 

Lavender,    lb .50 

Rose,     oz 20 

Formaldehyde,   lb 35 

Formin,     oz .20 

Fluor    Spar,    powd.,    lb 15 

Fluorescein,    oz 3° 

Fuller's  Earth,   lb 10 

Powdered    •  9 1 

Gaduol,     oz 55 

Gallobroinal,    oi 80 

Galls,    powd.,    lb 50 

Garlic,   lb 30 

Gelatine  for  Hypodermic  use, 

100   grammes,    each    ..      1.60 

Cox's,    per   doz 2.00 

Gelatine.    Silver   label,    ib. ..      1.75 
Gelseminine,  C.P.,   5  gr.  bot. 

each    70 

Hydrobromate,   5   gr.  bot. 

each     70 

Hydrochlorate,   5   gr.   bot., 

each    -70 

Sulphate,  5  gr.  bot.,  each        .70 

Gingerine,    oz .75 

Glass  Wool,  oz 45 

Glucose,    lb 15 

Pure,     oz .20 

Glycerine,    !b 36 

Qlyein,   oi 88 

Glycyrrhizin,    Ammon..    oz..         .90 
Gold    Bromide    Mono,    5    gr. 

bit.,    each     TO 

Bromide,   Tri.,    5   gr.  bot. 

each    .40 

Chloride   and   Sodium,    15 

gr.    bots.,    doz 4.20 

Chloride    and    Sodium, 

solu.,    oz 3 .  00 

Chloride,  dry,   15  gr.  bots., 

doz 12.00 

Oxide.    15   gr.  bot..   each.      1.55 

Grains.    Paradise,    lb 55 

Guaicol,  oz 50 

Guaiacol,    Carbonate,    oz.    .  .         .85 

Salicylate,    oz 2.35 

Valerianate,    oz .85 

Guaiacum,    Rasp.,    lb 20 

Guarana.    Pulv.,    oz 20 

Gum.    Aloes.    Barb.,   lb 30 

Aloes,  barb.,  pulv.,  lb.    ..         .35 

Aloes.   Cape.,  lb 35 

Aloes,  Cape,  pulv.,  lb.    .  .         .40 

Aloes,   Socot,   lb 1.25 

Aloes,    Socot,    pulv.,   lb...      1.35 

Ammoniac,    lb 1.65 

Arabic,   select,  lb .60 

Arabic,    Sorts,    lb 30 

Arabic,    Pulv.,    Opt.,    lb..         .60 
Assafoetida,    powd.,    lb...      3.50 

Assafoetida,   lb 2.50 

Arabic.    Pulv.,    Sorta,    !b.        .55 

Benzoin,    lb 60 

Catechu  Com'l   (Japonic!) 

lb    27 

Catechu  Cubes,  lb 40 

Catechu    Pulv.,    lb BO 

Copal,   lb 60 

Damar,    lb 80 

Euphorbium,   lb 1.45 

Eunborbium.    Pulv.,    lb..         1.50 

Galbannm,    oi SO 

Gamboge,    lb 8.50 

Gamboge.    Pulv.,    lb.    ...      3.60 
Gnaiacum,    ordinary,    lb.         1.60 

Guaiacum,  pulv.,  lb 1.75 

Kino,    lb 1.35 

Kino,    pulv.,    lb 1.45 

Mastic,    lb 1.75 

Mvrrh,  lb 1.25 

Myrrh,    pulv.,    lb 1.35 

Olibanum.    lb .50 

Sandarar.     Eb 90 

Sang.    Draeonis.    lb 2.00 

Sane,    Draeonis,   powd., 

Ib 2.25 

Scammony,     lb 5.00 

Seedlae.    oi 10 


Gum    Shellac,    orange,    lb.  .  .      1.10 
Shellac,    bleached,    lb.    .  .      2.25 

Shellac.   Powd..   lb 1.20 

Storax,     oz .H 

Spruce,    lb 2.50 

Substitute   Yellow  Dextrine, 

lb 10 

White,    lb 10 

Tamarac,     lb.   1.50 

Thus.    (Turpentine),    lb..         .50 

Tragacanth,    pulv.,    lb 4.00 

Tragacanth,      extra      select, 

lb 6.50 

Tragacanth,    2nd  select, 

lb 5.75 

Tragacanth,    Sorts,    lb.    .  .      3.00 

Gun    Cotton,    oz 40 

Ha«moglobin,    oi 85 

Hedonal,     oz 1.35 

Heliotropin,    oi 80 

Holocaine  Hydrochlor,   1 

gramme    bots.,    each...      1.00 
Homatrophine.   pure.   1   gr. 

tube,  each 25 

Hydrobromate,    1   gr. 

tube,    each    -  50 

Honey,  lb --° 

Hops,    in  packages,    lb 50 

Hydrastin,    Alkaloid,    15   gr. 

tubes,     each 2.50 

Hydrastin,     Hydrochlor,     15 

gr.    bots.,    each 1.50 

Sulphate,    15   gr.  bots,   ea     2.30 
Hydrastinine    Hydrochlor. 

15  gr.  tubes,   each    ...      2.75 

Hvdroquinine,   oz -25 

Hyoicine  Hydrobrom,  1  gr. 

tube,    each .50 

Hydrochlor.   1  gr.  tube, 

each     1.25 

Pure    Amorphous,    1    gr. 

tube 50 

Hvoscyamine,     amorph., 

Cryst.,   1   grain,  each.  .         .40 
Hydrochlor,  5  gr.  tube, 

each     1.75 

Sulp.,  pure,  5  grains  each        .60 

Ichthalbin,     oz 90 

Ichthoform,    1    oz 1.25 

Ichthyol  Sodium,  oi 80 

(substitute),     oz.     ..         .25 

Insect   Powder,  lb 80 

Iodine.   Chloride,   Tri.,   oi..        1.10 

Commercial,     oz 45 

Resublimed    oz .45 

Iodoehloride,    01 

Iodoform,  Cryst.,  or  powdet 

oz 60 

Iodoform,  Deodorized,   oz.  1.00 

Iodomuth,  oi 1-10 

Iodoformogen,    oz 55 

Iodol,    oz 1-75 

Iodopin,    oz 1.05 

lodophenin,    oz 2.00 

Iodothyrine,     oz 5.00 

Iodopyrine,   10  gramme  bots., 

each     .50 

Ionone,     grain     05 

Iridin,    %    oz.,   each    1.00 

Iron   Acetate,    oi 25 

Ammoniated.     lb 70 

Ammonia,   sulp.,    oz .15 

Ammon.,    Mur.,   lb 50 

Arsenate,   oz 25 

Arseniate,    oz .20 

Benzoate,    oz 23 

Bromide,     oz 20 

Hydrogen,    oz 20 

Cacodylate.     oz 3.00 

Carb.,    Precip.,    lb 40 

Carb..    Sacch..  lb 75 

Chloride    (Ferric),   oz.    ..         .15 

(Ferrous),    oi 25 

"      Citrate,   oz 20 

"      Ammonia,    lb.     ...      2.10 
Citrate  and  Quinine.  4 

"      p.c,    oz .45 

"      10  p.c,   oz 50 

"      B.P.    oz 60 

"     and   Strych,   oi.    ..         .25 
(Ferrocvanide).pure,     oz.        .30 

Filings,    lb 50 

Glycerophosphate,    oz.    ..         .50 

Iodide,   oz 35 

Hypophos.   oz 30 

Saecharated.     oz 80 

Lactate,    oz SO 

Lactopho8phate,    oi .35 

and     Manganese     Citrate, 

01 35 

Peptonized,      oz .35 

Nitrate    Crystals,    oz 25 

Oxalate,    oz 25 

Ferric   Scales,   oz 20 

Oxalate    and    Potassium, 
oi 20 


Iron,    Oxide,    Com'l,    lb.    ...    *u.zo 

Black,    oz 15 

Brown,    pure,    lb 40 

Red,    Saccharaled,    lb.    ..         .60 

Peptonized,     oz -40 

Perchloride,    oz 40 

Phosphate,    Scale,    oz 15 

Pyrites,    lb 30 

Iron    Pyrophoa.,    oz 20 

Salicylate,    oz .20 

Sesquichloride,    oz .10 

Silicate,    oz 20 

Subsulphatc,   oz 15 

Succinate,    oz 50 

Sulph.,    Exsic,    lb 12 

pure,    lb .35 

Sulphocarb.,     oz.      .30 

Sulphocyaoide,    oz 50 

Tart  and  Potash,  oz 30 

Valerianate,    oz .70 

Wire,    fine,    lb 50 

Sulphide,  lumps,   lb 15 

sticks,     lb 80 

Isinglass,   American  Fish,   oz.      .20 

Brazil,    oz 50 

Russian,    oz 1.50 

Jalapin,    oz 1.25 

Juice    Pawpaw,    oz .70 

Jalap,    Resin,    oz 75 

Kamala.    oz .35 

Kaolin,     lb 12 

Kefir,    fungi,    oz 1.65 

Keratin,    Peptonized,    oz.    ..      3.25 
Kesselguhr,    Natural,    lb.    ..         .40 

Kousso.     oz .20 

Kola  Nuts,  lb 55 

Lactophenin,    oz 1.15 

Lactucarium,     ..oz 1.25 

Laevutose,    Diabetic,    100 

gm.   tin,    each 80 

Syrupy,   Microscopy,   oz...       l.Of 

Lard,    Benzoated,    lb 65 

Lead  Acetate,  C.P.,   Cryst., 

lb 55 

Acetate,    lb 25 

Acetate,  powdered,  lb 30 

Arsenate,    Com'l.,    lb.     ..         .40 

Carbonate,    E.P.,    lb 90 

Chloride,   pure,   oz.    .15 

Chromate,  Fused,  oz 15 

Dioxide,    oz .10 

Foil,    Assay,    lb 50 

Iodide,    oz 40 

Nitrate,   pure,   oz 20 

Com.,  lb 25 

Oleate,    oz 25 

Oxide,    black,    oz 10 

Oxide.    C.P..    lb. 85 

Oxalate,    oz 12 

Peroxide,    oz 25 

Sulphate,    C.P.,    oz 25 

Sulphide,    oz 15 

Test,    lb 40 

Leaves,    Stramanium,    lb.    ..         .75 

Uva  Ursi,  lb 30 

Lecithin.    15    gr.    bot 40 

Tablets.    (100  in  bot).  bot.   1.25 

Lenigallol,    oz 1.85 

Leptandrin,  oi 80 

Lime.  Chloride,   1  lb.   ..doz.     1.90 

%    lb doz.      1.25 

Liniment,    Aconite,    lb.  .     .  .       1.50 

Belladona     lb 1.75 

Camph.    Co.,    pure 1.20 

Chloroform,     lb 1.75 

Croton,    lb 1.90 

Todine,     lb 2  .  50 

Opii.  lb 2.35 

Saponis,     B.P..     lb 1.00 

Sinapis    Co.,     lb 2.25 

Terebinth.)    lb 1.00 

Acet,     lb 1 .  3P 

Liquor,  Amm.,  Ammon  Acet 

Fort.,    lb 30 

Citras,    Fort.,    lb 1.25 

Antim.    Perchlor.    Ib 25 

Arsenica,    Hydrochlor,    lb.         .20 

Arsenicalis,    lb .15 

Bismuth,    Ib 80 

Carbo  Detergeno,   lb.    ...      1.00 

Donovani,     lb .40 

Episasticus,    oz 90 

Ferri  Acetas.   Fort.,   lb.    .         .40 

"      Iodide,    lb 5. on 

"      Perchlor.   Fort.,   lb.        .22 

"      Pernit.    lb 2' 

"      Persulph..    lb 30 

Hvdrarg,    Perchlor.    lb.    .         .30 

Nit.    Acid,   lb 1.00 

Plumbi,     Acetas,     Ib 20 

Potassae.     lb 2S 

Santal  Flav.   Co..    lb.    ...      1.50 

Soda,    Chlor..    lb 18 

Soda  Ethvlate.   oi 2'. 

Strychnine,     lb JO 

Zinci   Chlor..   lb.    ....  .  .40 

Liquorice.    Paste.    Ib.     . ....       1.40 

Powd    Extract,   Ib I    75 

sticks,    lb       ...      1.10 
Lithia    Bitartrate.    oi  .SC 

Benzoate,    oi 80 

Bromide,  oi 30 

Carbonate,    oz 25 
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TRY  IT  IN  YOUR  BATH 

SCRUBB'S  cioudy  AMMONIA 

MARVELLOUS  PREPARATION 
Invaluable  for  Toilet  and  Domestic  Purposes. 

Sales  Agents  for  Canada:     Harold  F.  Ritchie  and  Co..  Ltd..  10  McCaul  St.,  Toronto 


SHADEINE 

FOR  COLORING  GREY  HAIR 

This  popular  article  is  largely  advertise'! 
and    stocked    by    ml    Wholesale    Houses 

Lyman  Bros.  Co.,  Ltd.,  71  Front  St.  E..  Toronto 

Parke  &  Parke,  Ltd.  -  Hamilton,  Ontario 

The  Shadeine  Co..  58  Westbourne  Grove, 

London,  W.,  England 


Gout  and  Rheumatic  Pills. 

Coat,  Sciatica,  Lumbago.      The  Safe  and  Effective  Remedy  for  over  100  years 
40c.  and  $1.00  per  box.     Of  Drug  Stores,  and  229  Strand,  London,  England 


Clarke's 

Blood 

Mixture 

"Everybody's  Blood  Purifier." 


In  Greater  Demand  than  Ever 

BECAUSE  of  its  great  merit  in  the  treatment  of 
Bad  Legs.  Abscesses,  Ulcers,  Glandular  Swellings, 
Piles.  Eczema, Boils,  Pimples,  Soresand Eruptions, 
and  BECAUSE  it  is  regularly  advertised  in  Can- 
ada, Clarke's  Blood  Mixture,  the  famous  Blood  Purifier,  is 
to-day  in  greater  demand  than  ever.  Over  50  years  success. 
Slocked  by  all  principal  wholesaler* 


ATKINSON  &  BARKER'S 

INFANTS*  PRESERVATIVE 

The  Mother'*  Beat  Friend  for  over  a  Century. 
R.  B\RKER  &  SON,  Ltd..  Wesley  St.,  C-on-M.,  Manchester,  Eng. 


,-**■     IS 


1ECISTERCQ 


GREAT  BRITISH  REMEDY 

GRASSHOPPER 

Ointment  and  Pills 

'Proprietors:  ALBERT   &  CO. 
Albert  House,  Farringdon  St.,  London,  England 


Advertised 

throughout 
Canada 

Stocked  by 
the  Wholesale 
House* 


Eade's  Celebrated  Gout  and  Rheumatic  Pills 

The  Old  Eslab  ished  Remedy  for  Gout,  Rheumatism,  Rheumatic 
Gout,  Lumbago,  and  all  Muscular  Pains.  They  neither  require  con- 
finement nor  alteration  of  diet,  and  in  no  case  can  their  effect  be  injurious. 

Sold  by  all  Chmmittt  in  Bottle:     Prepared  only  by— 

George    Eade,    232,    Goswell   Road,    London,    Great    Brilain 


Owbridgci 

^J  Lung  Tonic 


FOR 


COUGHS 


FOR 


COLDS 


STOUT 
PEOPLE 
DEMAND 
ANTIPON 


The  World's  Most  Popular  Remedy  for  Obesity- 
Should  be  slocked  by  all  up-to-date  druggists  and  stores.      From 
all  the  leading  wholesale  houses,  including  The  National  Drug 
&    Chemical   Co. 
of  Canada.     The 
T.      Eaton      Co., 
Limited,      Lyman 
Bros.       6c      Co.. 
Limi'.ed,  and 

Sharland&  Co. 

Eldon  Street,  London,  England 


PHOSFERINE 


The  Greatest  of  all  Tonics 
A     Proven     Remedy     for 

Influenza  Maternity  Weakness     Lassitude     Sciatica  Neuralgia       Loss  of  Appetite 

Indigestion  Mental  Exhaustion        Anaemia     Nerve  Shock    Malaria  Rheumatism 

Sleeplessness      Premature  Decay  Neurits      Headache         Exhaustion    Nervous  Debility 

Sold  by  leading  druggsts  everywhere  in  two  i  izes,  in  liquid  and  tablet  form. 

Sales  Agents  for  Canada:    Harold  F.  Ritchie  &  Co  ,  Limited 

10  McCaul  St.,   I  oronto,  Ontario 

Proprietors:   Ashton  &  Parsons.  Limited.  Lccdon,  Ecglacd 


Purely   Vegetable.     In  use  over  90  years 


MORISON'S  PILLS 


For  Biliousness 
Constipation 
Headache  and 
Liver  Complaints 

19  Percy  Circus,  Kings  Cross,  LONDON,  ENGLAND 


DR.  STEDMAN'S 

TEETHING  POWDERS 


Safest  and  Best  for  Children 

TRADE    MARK  StockedbyalltheleadirrgWholesaleHou.es. 

Depot:    125   New   North   Road,    London,    Eng. 


FENNINGS'  FEVER  MIXTURE 

as  used  throughout  Great  Britain  and 
Colonies  for  over  fifty  years 

Wholesale  Agents      SNIDER   &   BOSSONS,   WINNIPEG 


"SPUN"  OINTMENTS 

Used  the   World  Over 

If  you  are  users  of  ointments  on  a  large  scale,  send  me 
your  enquiries,  and  let  me  quo'.e.     It  will  pay  you. 

Sole  Manufacturer  of  "SPUN"  Ointments 

ROBERT  BLACKIE 

Shen  Works,  Tower  Bridge  Road,  London,  Eng. 


THE  LION  LEADS 

NO   LANCING  OR  CUTTING  WITH 

Burgess' Lion  Ointment 


Established  1 847  A  CON  riXUOUS  RECORD  OF  SU< 

Stocked  by  the  leading  Wholesale  Houses 
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Littaia   Chloride,    ot 60.25 

Citrate,     02 30 

Iodide,    02 60 

Nitrate,    oz 25 

Salicylate,     01 45 

Tartrate,    oz 35 

Litmus,    Granular,    lb 2.00 

Cubes,    lb 2.85 

Losophen,    02 2.25 

Luminal,      oz 9  .  60 

Lupulin,    oz    .65 

Lycopodium,    lb 6.00 

Lycetol,     oz 3.75 

Magnesium,   Ammonia,  Phos- 
phate,   02 20 

Borocitrate.    01 25 

Bromide,    oz .45 

Carb,    (ounces),  lb 40 

"      (ponderous),    lb.     ..         .60 

"       (Powdered),  lb 25 

"      (Calcined),     lb.     ..         .85 

Chloride,  oz 20 

Citrate,    soluble,    lb 1.25 

Glycerophosphate,  oz.    ...         .40 

Hypophosphite.    01 80 

Magnesium  Metal,  powd.  oz.         .40 

Nitrate,     02 .15 

Phosphate,     01 15 

Ribbon,    02 1.00 

Salicylate,     oz 20 

Sulphate,    C.P.,    dried,    lb.         .4". 
"         Commercial,    lb..        .07 

Sulphite,    02 15 

Wire,  oz 1.00 

Mallein    (5   gramme   tubes), 

each     1.00 

Maltose,     oz 1.05 

Manganese,    Borate,    01.     ..         .85 

Carbonate.   02 .20 

Chloride.    02 20 

Glycerophos.   02 45 

Hypophos.    02 .35 

Iodide.    02 60 

Metal,    oi 60 

Oxide,   commercial,   lb.    .,         .15 

Black,    pure,    lb 1.95 

Peptonized,    02 .50 

Phosphate,    02 .20 

Sulphate,    02 15 

Manna,    oz .15 

Menthol,   lb 7.00 

Mercury,    lb 1.20 

Acetate,    oa 30 

Bichlor,     (Corros.    Sub- 
limate),   lb 1.30 

Pulv..    lb 1.8S 

Biniodide.    oz .45 

Bromide,     oz .80 

With  Chalk,  oz 10 

(lil.  ride     (Calomel),    lb...       1.65 
Chi.  Am.    (White  Preelp.), 

oz 2n 

Cyanide.    02 .45 

Todo    Viride.     oz .55 

Nitrate    Crvst..    nz 30 

Nitric    Oxide    (Red 

Precip..    lb 1   - 

Oleate,    10   p.c.    02 28 

Oleate.  20  p.c,  02 S3 

Oxide  Flav.,  oz 30 

Oxychloride,     o» 60 

Oxycyanide.    oz .65 

Salicylate     02 .45 

Suiph.    Flav.    (Turpeth 

Min'l).    02 40 

with    Sulph.    (Ethiops 

Min'l),    02 25 

Sulphate,    bi.,    oz 35 

Sulphocyanide,    oz .45 

Tannnte.     oz .35 

Mesotan,    10   gramme 25 

Methylene.   Todide.   oz 1.25 

Microcosmic    Salts,    oz.    ...         .20 

Milk  Sugar,  lh 5  0 

Mistura,    Ferri   Co..    hi 60 

Glxcvrrhiza  Co.    (U.S. P.). 

lb.     60 

Morphia.    Alkaloid.    02.    ..      10.50 

Acetate,     oz fi  .  25 

Bromide,    oz 20.00 

Muriate,     oz fi.2" 

ate.    oz 6.00 

-ate.     oz 10 .00 

.lerianate.    oz.       20.00 

li onal.    oz 60 

1,,ss     Iceland,    lb -60 

Irish,     lh  

Bleached,   lb «a 

Musk.    Canton,    02 2.00 

Musk,    pure   grain,    grain    ..         .10 

Hyrtol.     o> 1.25 

N'apthaline.   E.P..   Cryst.,  02.         .15 

F  P..    pulv.,    01 10 

lb 13 

Fiako.    lb 1", 

Napthol,    Alpha.,    Recryst, 

Medic'l.    02.     ' 33 

Beta.  Recryst,   Medicinal. 

oz. 20 

BetH.    Benzoate.   02 .45 

Nickel.  Metal,   02 .20 

Bromide,    oz .30 

Carbonate.    02 IS 

Chloride.     02 20 


Nitrate,    02 $   .20 

Oxide,     02 - 15 

Salt,     lb 30 

Sheet,    02 15 

Sulphate,    02 .10 

Nosophen,    02 2.50 

Nux    Vomica,    powd.,    lb.    .  .         .45 
Nylanders,    Reagent,    lb.    .  .       1.00 

Oil   Amber,    crude,    lb 1.25 

Rectified,     lb 1.25 

Amygdal,  Amara,  pure,  02.    1.50 

Persic,     02 1.25 

Aniline,    02 15 

Anise,  oz 20 

Banana,     lb 70 

Bays  Green,  01 10 

Bay    Rum,    oz 50 

Bergamot,     oz 55 

Cade,     oz -20 

Cajeput,    02 15 

Camphor,    lb.     60 

Caps-  cum,    02 1.15 

Cara  vay.    02 .65 

Cass. a,   oz 25 

Castor,    English,    1st.,    lb.        .40 

2nds.     lb 43 

Pharmaceutical,    lb 45 

Cedar,    pure,    lb r      2.75 

Cedar,  Com'l.,  lb 1.90 

Wood,    lb.,    cedar    1.25 

Cedrat,    oz 90 

Chaulmoogra.    01 60 

Chamamile,    oz 4.00 

Citronella      Com'l.     lb....      1.55 

Opt.     lb 75 

Cinnamon,   True,    o«.    ...      2.50 

Cloves,    oz 25 

I  'Hint,     lb 35 

Cod  Liver,   Norway,   gal..    ..      2.00 
"       Mace.    Essential,    02.      .40 

Cognac,   green,    02 1.75 

White,    ..z 1.10 

Copaiba,    02 20 

Coriander,     oz 5.75 

Cotton  Seed,   gal 1-90 

Crotou.  OB 25 

Cube's,  02 l.OC 

Olei   Resin,    oz 1.00 

Cumin,  o» 1.25 

Dill,    oz 75 

Erigeron,     oz 90 

Eucalyptus,   oz 15 

Fennel,   01.      46 

Fusel,   lb 65 

Hemlock     pure,    lb 1.65 

No.  2,  lb 1-25 

Goose,    lb •  7 j 

Jasmine,    oz 4.40 

Juniper,   Berries,   oz.    ...      1.00 

Wood,     11. 3.50 

Lavender,    Eng.,    02.     ...      5.50 

Exotic,    oz 25 

Lavender,    French,    oz.    ..         .60 

Garden,    oz .15 

Lemon,    Opt.,   lb 1.50 

Grass,    oz.     .45 

Linseed,    boiled,    gal 1  23 

Raw,    gal 1.20 

Mace.     Essential,     oz.     .  .         .40 
Mace.     Expressed,    oz.     ..         .30 

Malefern,    02 1 .05 

ird.    artificial,    oz 45 

Essential,    02 2.35 

Mvbrane.    lb .45 

Ne'atsfoot,    gal 2.25 

Neroli.    02 2.00 

Nutmeg,    oz .25 

Olive,    pure,    gal 5.50 

Orange,     oz .35 

Bitter,    oz 80 

Origanum.    White,    oz.    ..         .20 

Red.     lb 3.00 

No.    2    lb 60 

Palm,    lb 

Patchouli.    01 1.00 

Pennyroyal.    01 25 

Pepper,     black.     01 1.20 

Oleo  Resin,   oz 2.50 

Peppermint.     American,     oz...      .40 

sh.   oz 2.00 

Tndds.     oz 1.50 

Petrolatum.     Amer.,     gal.      3.50 

T)i-'  .1-  ■  1 .    nz. . 45 

Ranenon.    pure,    lb .60 

Rhodii.    oz 35 

Rose.    No.    2,    14.    each    .  .      3.50 
Rose.  Virgin.    H.  each   ..      4.00 

Rosemary.   Opt..   02 .25 

Com'l.    lb 2.00 

Santal,    opt.,    oz 1.10 

Santal.    W.T..    oz 70 

Sassafras,    II) 2  75 

Artificial,   lb 1  .35 

Sri vi n.    oz .75 

Oil.    Skunk,    lb 50 

Spearmint,    oz 1 .25 

Srierm..     gal 4.75 

St.   Tohnswort.   lb 78 

Spruce,    lb 2.00 

TsrKT     02 .85 

Tar.    lh I", 

Wine.     02 .25 

Wintergreen.    02 75 


Artificial,    02 15 

Wormseed,    02 .50 

Wormwood,   oz 2 .  50 

Oil    Cake,    ground,    lb 06 

Ointments,     Balladonna,    02.         ,  35 

Blue,  lb 1.30 

Boracic  Acid,    lb .45 

Calamine,    lb 75 

Canthar.    lb 1.10 

Carbolic,    lb 50 

Gallae.    lb 1.10 

Co.,    lb 2.00 

Hyd.  Ammon,   Chlor.,   lb..      1.15 

Biniodide,  lb 1.75 

Compd.,     lb 1.75 

Nitratis,    lb 1.00 

Oxide,    Flav.,    lb 90 

Oxide,   Rub.,    lb 1.50 

Iodine,    lb 1.10 

Compd.,     lb 95 

Iodoform,    lb 2.00 

Picis,    lb 50 

Plumbi.    Acetau.    lb 65 

I'lumbi.,   Iodi,  lb 1.75 

Resin,  lb .75 

Simple,    lb .65 

Sulphur,    lb 60 

Sulphur  compound,  lb.    .  .        .80 

Zinc,    Oxide,    lb 60 

Oleo-Resin,    Capsicum,    02..         .60 

Opium      oz 60 

Opium,    pulv.,    oz 65 

Orange   Peel 25 

Ground 30 

Pancreatine,    Pure,    Active, 

02 35 

Papaine,  . 

Merck's,    02 1.00 

Paraformaldehyde,   01 20 

Pelletierine,   Sulphate,    15  gr. 

bot.,     each     2.00 

Tannate,    15   gr.    bot.,    ea      1.50 

Pcpsine,   Boudaults,  02.    ...      2.35 

Scale.    Pure    Soluble,    lb..      6.00 

Pure,    Soluable,    02.    .  .         .50 

Peptone,    meat.    dry.    02 30 

Perhydrol,    50   gramme  bota., 

each     T6 

Petrolatum,    Yellow,    lb 22 

White,    lb 50 

Phenocetine,    oz 25 

Powd..     oz.     Phenalgine..       1.85 
Tablets,   oz.   Phenalgine..      1.85 

Phenazone.    oz 85 

Phenol,  Bismuth,  oi 80 

Phenol,    Chloride,    02 .45 

Phenolphthalein,    02 .25 

Phloroglucin.   H  01.,  eaeb  . .       .80 
Vanillin,    M    01.,    each    .  .        .50 

Phosphorus,    lb 1.10 

Pent  oxide,     oz 80 

Red,    02 30 

Pilocarpine,   Alkaloid,   5  gr. 

bot..   each 75 

Hydrobromate,    5    gr.   bot., 

each      90 

Muriate,  5  gr.  bot..  eaeh.  .  .55 
Nitrate,  5  gr.  bot..  eaeh.  .  .55 
Salicylate,  5  gr.  bot.  each  .60 
Sulphate,  5  gr.  bot.,  each  .60 
Pipe  Clay,  in  square!,  lb.  .  .         .16 

Piperine.  1  02.,  each    1.80 

Pitch,    black,     lb 07 

Burgundy,    lb. 45 

Platinic  Chloride,   5  p.e. 

sol.,    02 3 .  80 

Platinum.    Bichloride.     H 

01.   bot.,    eaeh    8.00 

Foil,    per  gr 50 

Wire,    per   gr 50 

Plumbago,  lb 1J 

Pedophylin,    02 1.45 

Poppy  heads,  per  do2 70 

Potassium,   pure,    %    02.  ea.        .50 

Acetate,   lb 1.15 

Arsenate,     02 .20 

Arsenite,    oz 20 

Benzoate.    oz 70 

Bicarb.,    lb 50 

"      Pulv.,  lb 50 

"      C.P..     Cryst..     lh.     .       1.25 

Bichromate,    lb 65 

"      C.P..   lb..   Crystal    .      1.60 
Potassium   Bisulphate.   lb...       1.60 

Bisulphite,    lb 1.45 

Bitart..    pulv.,    lb .40 

Bromide,  lb 65 

Carbonate,    lb 30 

Caustic,  Purif.  bv  alcohol. 

lb 2.00 

sticks,  lb 80 

Chlorate,     lb 

Potassium,  Chlor..  Pulv.,   lb.         .30 

Pulv..    C.P..    lb 55 

C.P.,     lh..     Crystal 75 

Chloride,     lb 30 

Chloroplatinate.  15  gr. 

hots.,     each     2.60 

Chromate,  Yellow,  C.P., 

oz 

Citrate      lh 1.50 

Cyanide,     mixture 50 

Hypophosphite,   02 15 


Glycerophosphate,    02.    ..         .30 

Hyposulphate,    02 .50 

Hyposulphite,   02 15 

lodate,    oz 1.20 

Iodide,  lb 4.411 

Metabisulphate,  oz 15 

Nitrate,    lb 25 

C.    P.,    lb 1.00 

Oxalate,    Neutral,   lb.    .  . .      1.80 

Perchlorate,    02 .30 

Permanganate,    lb 75 

Phosphate,     C.P.,    oz.     ..         .30 
Prussiate,   Red   Crvst..   lh..      .55 

Red    Pulv.,    lb 60 

Salicylate,    oz 80 

Silicate,     oz .40 

Silicofluorlde,    01 16 

And   Soda  Tart.,    C.P. 

Cryst..    lb 1.40 

Sulphate,  Cryst.,  lb 1.00 

Pulv.,     lb 1.00 

C.P.,    Cryst..    oa 20 

C.P.,    powd.,    oa 20 

Sulphite,    oz 25 

Sulphocarb.,    oz 80 

Sulphocyanate,  01 16 

Sulphuret,    lb 90 

Tartrate,    lb 2.15 

Propylamine,    oz 1.00 

Chlor.,    oa S  60 

Protan,    powd..    oz 75 

Pulvis,    Aloes    Co.,    lb 80 

Amygdal,    lb 1.00 

Antimon  Co.,  lb 60 

Aromatic  or  Cinnamon  Co., 

lb 1.00 

Pulvis,  Creta,  Aromat,  lb. 

C.   Opii,   lb 90 

lor  Mistura  Creta,  lb.    ..         .45 

Ipecac    Co..    lb 2.75 

Jalap   Co..   lb 1.50 

Kino    Co..    lb 2-40 

Licorice  Co.,   lb 40 

Opii    Co.,    lb 2.75 

Rhei  Co.,   lb 1.20 

Scammonv  Co.,   oz .30 

Seidlitz.    lb 40 

Tragacanth    Co..    lb 1.25 

Thompson's   Composition, 

lb 65 

Putty    Powder,    lb 90 

Pyoktannln,    bine,    01 6.26 

Pyramidon,     Swiss,     oz.      .  .       1.50 

Salicylate,     oz 1 .  50 

Pyridin,   C.P..   oz 25 

Pyrogallol,    Bismuth,    oa.    .  .      1.85 

Pyrolignine.   oa 1.20 

Quassia     chips,     lb .15 

Quassin,    15    gr.    bot.,    each..  1.85 

Quinine,    Alkaloid,    02 2.05 

Arsenate,    02 2.U5 

Bisulphate.    oz 1.60 

Cacodylate,    oz 4.20 

Citrate,     oz 2.25 

Dihydrochlorate,    oz.     ...      2.25 

Ferro  Cyanide.   02 2.05 

Glycerophosphate.    02.    ..      2.05 

Hydrobromate,    oz 1.70 

Hydrochloride,     oz 1.80 

Hypophosphite,    oz 2.05 

Phosphate,    oz 2.25 

Sulphate,    02 1.25 

Salicylate.    02 1.70 

Tannate.    02.     1.20 

Valerinite.    02 3.50 

Rescorin,    oz .35 

Resublimed,    oz 8.25 

Rice  Flour,   lb 15 

Rodinal,    3    oz.    bottle   for    .         .90 

Root,   Aconite,   lb 75 

Pulv..     lb 90 

Alkanet,    lb 2.00 

Angelica,     lb 90 

Arnica,    lb 2.00 

Belladonna.     02 .15 

"      powd.,    oz 15 

Blood,    lb 60 

Pulv.,    lb 65 

Burdock,    lb 45 

Elecampane,    lb 32 

"       pulv.,  lb 36 

Galangal.    lb 35 

Curcuma,  pulv.,   lb 30 

Dandelion,     lb 50 

Dock,    vellow.    lb 30 

"      cut.     lb 47 

Calamus,    lb 75 

Colochiei,   lb 2.10 

Columbo.     lb .55 

Root    Gentian,    lb 30 

"      pulv..    lb 35 

Ginseng,    oz 60 

Golden    Seal,   whole,   lb...    10.00 

Powd..    lb 10.50 

Hellebore.  White.  Pulv. 

lb 40 

Ipecac,    oz 35 

Jalap,    lb 85 

Jalap,    pulv.,   lb 90 

Leptandrin.     lb 30 
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CAREFUL  BUYING  GOOD  FOR  BOTH  DRUGGIST  AND 

TRAVELLER 

I  Continued  from  page  17) 

right,  you  have  got  somebody  here  behind  the  counter  who 
has  been  with  you  a  long  time,  and  you  have  a  small  organ- 
ization, and  the  small  organization  is  the  hard  one  to  handle 
when  you  cut  down  wages.  YK  hen  vou  ask  them  to  accept 
less  wages  they  think  vou  are  not  interested  in  them  anv 
more,  and  you  have  to  take  your  choice  between  holding 
your  help  and  building  up  a  new  organization  and  that 
costs  money  to  bring  in  new  people  and  to  train  them. 
You  may  be  able  to  cut  down  a  little  —  let"s  hope  you  can. 

You  cut  down  your  advertising!  What  will  happen? 
Why  your  volume  goes  down. 

Then,  you  say  you  will  cut  down  on  vour  window  displav. 
But  here  again  you  will  cut  down  your  volume,  so  you 
can"t  afford  to  do  that.  You  try  to  get  along  with  fewer 
clerks.  In  the  drug  business  they  wait  just  so  long — it  is 
surprising  how  short  a  time  thev  will  wait  until  they  go 
across  to  another  store:  so  if  you  do  not  have  clerks  to  take 
care  of  your  business  during  the  rush  hours,  what  happens. 
\  olume  goes  down  again.  So  to  cut  down  that  percentage 
is  a  job.  is  it  not? 

But  it  you  don't  do  it.  what  happens?  Your  cost  of 
business  goes  up  to  34.5%.  In  other  words,  unless  you  do 
something  there,  vour  cost  of  doing  business  goes  from  27.6 
to  34,5%. 


Too  many  druggists  are  imbued  with  the  idea 
that  they  must  do  everything:  themselves  if  it  is  to 
be  done  properly,  and.  accordingly,  we  find  them  tak 
ing  up  valuable  time  looking  after  work  that  could 
just  as  well  be  done  by  a  clerk.  Let  the  clerks  do  a 
little. 


THERMOS   CAMPAIGN 

For 
Carry  Your  Lunch 

In  a  Thermos  Lunch  Kit  and  save  increased 
car  fares — also  taxes  on  your  house. 


Compare  These  Table* 

Lunch  Down  Town 

I  Day  -  -  -  50c. 

1  week  -  -  -  $3.00 

50  weeks  -  -  -        $150.00 


$150.00 


Hot  or  Cold  Home  Lunch  in  Thermos  Kit 

1  day,  average  -  -  19c 

1  week  -  -  -  $1.14 

50  weeks  -  -  -  $57.00 

Thermos  Kit  Costs 

TOTAL 


Saving   in  one  year 


$61.50       $61.50 
$88.50 


Thermos  serves  you  right  — food  or  drink. 
Hot  —  without  fire.  Cold— without  ice.  When, 
where,  and  as  you  like. 

A   THERMOS  Kit  For  Every  Need. 

Ask,  as  '°  mail  you  ths  sheet  for  your  window  now.   Its  seascnab'e. 

Thermos  Bottle  Co.,  Limited 


SERVICE 

QUALITY 

PRICE 


FOR  THE  BEST  SERVICE  GO  TO  BETTS 
Best  Service         Best  Quality  Best  Price 

NOW!  is  the  Wise  Buyers'  Opportunity. 


London  N.I.,  tng 


£stabtishec//857. 
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Licorice,     extra    select,     lb.  ..$0.1 

pulv.,    lb 40 

Mandrake,    lb ^ft 

Mmdrake,  gr'd.,  lb 

Marshmallow.    lb ja 

Orris,    lb 40 

"      pulv..    lb »0 

Pareira    Brava     °'> 

Pleurisy,    lb =>" 

Rhatany,    lb •*" 

Hehi,      E.I.,     lb.      ..      ..      1-50 
Rhei,    E.I.,    pulv..    lb      .:      1-75 
■■      Turkey    (so-called) 

oz 5? 

"       pulv..     oz *° 

Sarsaparilla.    Honduras.  ^_ 

Mexican,   lb 90 

Senega,    lb.         J-JJ 

Serpentnna,    lb.    .- !■£" 

i. ul.     oz •*« 

Spigelia      H> 

Squills.    Ktiile,  lb « 

Pulv.    lb 45 

arine,   oz *v 

Saffron,    Amer.,    oz 1S 

Spanish,    oz l-8° 

Sal    Acetosella     lb.  .  .     1-05 

Carlsbad,  artificial,  lb.   .  .         .30 

Epsom,    lb. •     « 

Howard's,    lb.     •' 

Glauber,    lb °J 

Sal   Nitre,    cryst.,    lb « 

Sal    Nitre,    gran.,    lb -u 

Prunella,     lb 65 

Rochelle,     lb j>0 

Soda,     lb 04 

Palicine,    or, 6" 

Salol.    oz 1S 

Salophen,    oz !-7d 

Sanguinarine.  Alkaloid,  5  ft. 

hot.,    each     ■         ■»;! 

Nitrate,    5    gr.    bots..    each         .43 

ae,    oz 13.50 

Santyl.    Liquid,    oz 2  .  2n 

Capsules.    30    in   box    ...         •  '» 

Saponin.    \b    oz.   bot..    each.         .13 

Scopolamine,    hydrochlor,    5 

gr.    bots.,    each 6--> 

Seeds.   Angelica,   lb 1.00 

Anise,    lb ^ 

•  •      pulv.,    lb 40 

••      Star,    lb 60 

Burdock,     lb 40 

•y.  lb -    •■        -1% 

Cnrdamon,   Decort,    lb.    ..       l.ou 
Pulv..     lb 2.o5 

:V.      lb 40 

faraway,      lb Jj> 

Caraway,  pulv.,  lb .gu 

thici,    lb J-'' 

pulv..    lb 1.50 

Oonium.     lb -° 

lb -y' 

:■■■  ln \\ 

Croton,    lb -;; 

Cumin     lb *- 

"      pulv..    lb 45 

Dill,     lb *9 

Fennel,    lb 30 

•'      pulv.,    bl 35 

J" 

Flax,   ['lire  ground,  lb 1" 

Foenugreek,  pulv.,  lb.  ..  .15 
Hemp,    lb 2° 

Seeds.    Hyoscyamus,    oz.    .  .         .25 

Lobelia,    lb 55 

Maw,    lb i-00 

Mu-'  e,    lb 22 

Pumpkin,    lb 60 

Quince,    lb 00 

saere     lb 75 

pulv..    lb 80 

Stramonium,  lb 80 

Stropanthus.    lb 4. 00 

Wnrmseed,    lb 60 

Selenium,   in   sticks,   oz.    .  .  .      1. 50 

11) 1"' 

Silver   Bromide,    oz 2.00 

Chloride.    o» 1.15 

e.    %    ox.,  each  .25 

Iodide,    oz 3.20 

50 

Nitrate,    crys.,    oz 1.10 

Fused,    oz 1  .30 

Oxide,    oz.    .  .  -. 2.50 

Sulphate,    oi 2 .  00 
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Snuff,  Copenhagen,  lb.   .       .  $1.75 

Mace,     lb 1-20 

h.    lb J-3,0, 

Lorillards,    lb. 1-9° 

Soap,    Arsenical,    lb 40 

Castile,   pulv.,   lb '-•> 

Curd,    lb 40 

Cocoanut,    lb 25 

Soft,    lb f.0 

Viride,    lb *° 

Whale    Oil,    lb 20 

Soda,  Acetate,  lb 35 

Aluminate,    oz 1- 

and  Ammonia  Phos.  (Micro- 

scini  Salts),  lb 85 

Arsenate,    pure,    dry,    oz.         .la 

Arsenite,    pure,    oz 20 

Ash,     lb 07 

Benzoate,    oz .15 

Biscarb.,    lb 09 

■'      Chance's,     lb 10 

Bichromate,   fused,  oz.    ..         .15 

Biphosphate,    oz 15 

Bisulphate,    pure,,    oz.    ..         .15 
Bi.ulphite.     lb 25 

Pure,  dry,   oz 10 

Bitarlrale,    Cryst.,    oz.    ..         .15 

Bromide,   gran.,  lb 65 

Cocodylate,   %  oz.,  each..        .50 
Carb.,   C.P.,  Cryst.,   lb.    ..         .35 

"      C.P.,    dried,    lb.     .  .         .35 
Caustic,    gran.,    lb 21 

"      Sticks,    lb 60 

"      Sticks,      pure,      by 

alcohol,    lb l-2o 

Chlorate,   oz 10 

Choleate.     oz 4o 

Chloride,    pure,    os 10 

Cinnimate,    H   os.,  each.  .         .15 

Citrate,    oz -20 

F.tbylate,    dry,    oz 1.3d 

Fluoride,  oz -10 

Formate,    oi « 

Givcerinophosphate,     oz  .  .         .  .-o 
Hypochlorite,  Solution,  oz.         .10 

Hypophosphite,    oi 20 

Hyposulphate,    oz 55 

Hyposulphite,    lb.    C.P.    .  .         -SO 

Iodide,    oz 45 

Lactate.    Syr.,    oz 25 

Meconate.    oz 2.25 

Metaphosphate.    oz 20 

Nitrate,    Crude,    lb 15 

Nitrate.    Pure    Cryst..    oi.        .10 

Nitro-prusside.    oz 6o 

Nitrate,     oz 10 

Oleate,    oz 1  ' 

Oxalate,    oz 20 

Perborate,    Medicin,   oz. ..         .15 
Permanganate,     oz -30 

Soda.  Phosphate,  gran.,  lb..         .15 

0.  P.,  CryBt..  lb 50 

C.P..    pulv..    lb 55 

Salicvlate,   lb "5 

Natural,    oz 1.00 

Silicate,    lb 13 

Succinate,    oz 50 

Sulphate.  C.P.,  Cryst.,  lb.        .35 

Soda    Sulphate.    C.P.,    dried, 

lb 30 

Sulphite.    Cryst,    or  Gran. 

Ill 12 

"      C.P..    lb 25 

••      Dried.    C.P..    lb.    ..         .35 

Sulphocarb,    oz 15 

Tartrate.    C.P.,    oz 15 

Sodium,    Metal,   oz 70 

Solution    

Dobell's     'b -10 

Fehlings,   No.  1,   oz 05 

Fehlings,    No.    2.    oz 10 

Hydrarg,  Bichlor..  lb.  ..  .65 
Nitroglycerine,  1  p.c.  oz.  .20 
Vlemmicks    (Calc.   Sulph.), 

lb 65 

Somatose,   oi 60 

Spartein,   Sulp.,    %   oz.,  oz..      2.50 

Sparmaceti.    lb 75 

Spirits  Amnion.,  Aromat.  lb.  85 

Camphor,  lb 1-15 

Chloroform,    lb. 1.05 

Stannous.  Chloride.  C.P..  oz.         .25 

Stannic.    Chloride,    oz 6° 

Starch.    powd.,    lb 15 

Stearine,     lb 60 

Strontia  Bromide,  lb 75 

Carbonate,   oz .10 

Chlorate,     oz 20 

Chloride,     oz. 20 

Lactate,  


Nitrate,    ib $0.70 

Oxalate,   oz 10 

Salicylate,    oz 15 

Sulphide,  oz 15 

Strychnine,     oz 3.25 

Arsenate,     oz 3.60 

Arsenite,    oz 2.85 

Glycerophosphate,    oz.    ..      3.10 

Hydrochlorate      oz 

Hypophos,    oz 3.40 

Nitrate,     oz 2.50 

Sulphate,     oz 2.60 

Phosphate,    oz 3.30 

Valerianate,    %    oz.    .  .         .80 
Stypticin,    15   gr.   bot.,   each        .60 

Tablets,    box.    each 65 

Succus.   Conium,   lb 1.10 

Tarax,    lb 1.60 

Sulf  onal,     of 1 .  50 

Sulphaminol,     oz 2.00 

Sulphur.    Chloride,    oi 15 

Iodide,    oz 50 

Precipitated,    lb -40 

Opt.,    lb 50_ 

Powdered,    lb 07 

Sublimed,     lb 08 

Extra,    lb 14 

Rol,    lb "7 

Vilum,     lb 20 

Tamarids,  lb 18 

Tannalbin.    oz 75 

Tannigen.    oz 1 .00 

Tannoform,     oz. 60 

Tar.    Barbadoes.    lb. 40 

Stockholm,    lb 60 

Terebene,    oz 20 

Terpin.    Hydrate,    oz 20 

Terpinol.  Liquid,   oz 8" 

■75 

-nida     Salicylate,     oz . 
Tbiocin,    oz 

Theocine,    Soda  Acetate,    oz.     4.50 

Thiocol,  substitute,  oz 1.25 

Thioform,   25  gram 75 

Thiol,    oz 40 

Thiosinamine,     oz.     3.15 

Thorium,    Nitrate,    oz 2.10 

Thymol,  oz 1-00 

Thymidine,    oz 1.35 

Tin,    Metal   Sticks,   oi 25 

Granulates,    lb 2.50 

Powder,    fine,    os 25 

Rasped,     oz 25 

Toluene,    lb 45 

Tow.    lb 50 

Tribromphenol.    oz 1-60 

Bismuth,    oz 1.00 

Triferrin.    oz 1 .00 

Trikresol.    oz 20 

Trional,     oz.,     substitute.      1.50 

Triphenin,     oz 75 

Tumenal,  25  grammes  for  .  .        .55 

Turpentine,    chian,    oz 1.50 

Venice,    lb .35 

Unguentum.    Crede.    oz.    ...      2.00 

Cranium,  Acetate,  os 2.00 

Chloride,    oz .60 

Nitrate,    oz 45 

Urea   Crystals,   Pure,   os.    ..         .85 

Nitrate,     oz 65 

Crecedin,    os 60 

Urethane,    os 60 

Vanilline,    oz 1.15 

Veratria,  pure,  1-8  oz    each.  .      .90 

Verdigris,    balls,   lb GO 

Pulverized,    lb 60 

Veronal,     substitute,    oz'.  .  .  .        .45 
Vinegar,    Cantharides,    lb...         .90 

Wax.    Bayberry,    lb SO 

Brazil   or  Caruauba.   lb.    .       1.00 
Ceracine,  lb.  .60 

Japan,    lb 45 

Paraffine     lb 16 

White.    No.    1,    lb 1.45 

White.    No.    2.    Ih 60 

Yellow    (Beeswax)    Ib.    .  .         .7" 

Xy)ol.    oz 15 

Yohimbine.    Cryst..    1    gram 

tube,    each     1.05 

Tablets,    (tubes   of   10), 

each    50 

Zinc,    Acetate,    pure,    os.    ..         .15 

Benzoate,    oz 60 

B-imide.     oz 40 

Carbonate,    lb 85 

Procip..     oz 15 

ride,   fused,  oz 20  • 

••      Oranul..    oz 20 

Cyanide,    oz .25 

Ferrocyanide,    oz .40 


Granulated,    lb $0.75 

"      free    from    Arsenic. 

oz 25 

Hvpophosphite,    oz 60 

Iodide,    oz 60 

Lactate,    oz 35 

Metal,    pure,     oz 10 

Nitrate,  pure,   oz 25 

Oleate,     oz .15 

Oxide,    lb 30 

' '      pure,    lb .40 

"      Hubbucks,     lb.     ..      1.10 
"      dry  process,   lb.    ..         .40 

Permanganate,     os 70 

Phosphate .25 

Phosphide,  oz .35 

Salicylate,     os 30 

Stearate,     oz 15 

"      Comp.,    oz 60 

Sulphate,    pure,    oz .20 

■•      C.P..    Crvst.,    lb...         .30 

"      C.P.,    Gran.,    lb 30 

"      C.P,  dried,  lb 40 

Sulphide,  pure,  oz .15 

Sulphite,    oz. 2'J 

Sulphocarb,  oz 15 

Valerianate,     pulv.,     oz.     ..         .70 
"  Cryst.,    oz.     .  .         .45 

TINCTUEES 
loonite 85 

Aloes 90 

Uoes   and   myrrh 1.15 

7 

I  da 1.20 

■una  leaves 7:. 

Benzoir i   \  g 

En.  comp i  —.n 

Bit  od    Bool 13, 



ula 1.73 

Cannabis    Indica 

...       1.20 

1  .7-5 

11  and   mj  rrh 1.40 

t\  i 

I'axl.-'tiii.'a.    Comp Jy 

1 7  - 

1    .  . 

ma,     Comp 95 

n .05 

cum     root 1  00 

' '  ilchii  1  ,,,, 

ii .70 

if gy 

iis gj 

Ferric  chloride 

aium .gs 

Gentian (50 

Gentian,    comp .00 

Ginger 1  10 

25 

Guaiac 1.25 

amnion 1.20 

Hydrastic 2.60 

3  amug 85 

fodine 75 

Iodine,    colorless .80 

Iodine.    Churchill's 2.00 

.     . 1.30 

Iron,     litre  chloride .85 

Iron,    muriate .35 

Jalap 1-70 

Kino 1.45 

Ki  aineria .90 

1705 

Lemon    peel 1.70 

Lobelia 85 

Myrrh 1.30 

Myrrh    and    capsicum 1.40 

Niitgall 1  20 

Nux    Vomica SO 

Opium,     camphorated 1.20 

Opium     (laudanum) 1.40 

110 

Quassia 65 

Rhubarb fi" 

Rhubarb,     aromatic 1-40 

inaria 1  '*•' 

taria •  '-'" 



SI  m  esacre 1.10 

ilium SO 

Tel.. 1-85 

Valeria ■  ■  ' 

Valerian,    ammoniated 7", 

Veratrum,    Viride l.lii 

Warburg's ..■■  3.10 
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Known  and  asked  for 
the  world  over— 

K  EATING'S 

The  Universal  Insecticide 


Are  you  profiting'  by  the  con- 
stant demand  for  tbis  proven 
insecticide?  Keating's  never 
fails  to  destroy  all  insect  life  with  which  it  comes 
in  contact.  Every  private  home  and  public  build- 
ing' is  a  prospect  for  you.      Keating's  kills 


Flies 

Fleas 

Mosquitoes 


Ants 

Wasps 

Beetles 


Bugs 

Cockroaches 
Moths,  Etc. 


and  is  a  steady    seller  all  the  year  round,      Keep 
your  stock  well  supplied. 


Made  by  THOMAS  KEATING,  London,  England 


Established  1788 


SOLE  AGENTS  FOR  CANADA 

Harold  F.  Ritchie  &  Company,  Limited 

10  MeCaul  Street,  TORONTO 


Quality  Seeds 

Perfectly 

Blended 

There's  health  and  song  for  the  cage 
bird  in  every  packet  of  Spratt's  Mixed 
Bird  Seeds.  Their  many  points  of  ex- 
cellence mean  a  steadily  increasing 
trade  for  the  store  that  stocks  them 

SPRATT'S 

MIXED    BIRD   SEED 

SOLD  ONLY  IN  17  oz  PACKETS 
Canadian  Agents: — 

Quebec:     F.  Hughes  &  Co.,  109 Place  a"  Youville,  Montreal 
Ontario :     A.  R.  Y.  Colclough,  Room  203  Pacific  Bldgs.  23  Scott 

Street,    Toronto 
Western  Canada  :      Hamblin-Bereton  Co. ,  Ltd.,  Winnipeg 
British  Columbia:     F.  W.  Kendrick  &  Co.,    213   Carter  Cotton 

Bldg. ,  Vancouver 
Maritime  Provinces  :       H.  Dickinson  167  Prince  William  Street. 
St.  Johns,  N.    b. 

Spratt's  Patent   Limited,    24-5    Fenchurch  St. 

LONDON,  E.C.3,  ENGLAND 

■111 


Duck  Hunters 


don't  shoot  where  the  duck  is, 
but    where  he  is  going  to    be. 

Don't  lose  a  single  sale  for  Pluto 
Water  and  perhaps  the  cus- 
tomer's prescription  business  by 
allowing  your  Pluto  stock  to  run 
low.  Buy  in  time  when  stock 
can  be  had,  as  new  customers 
are  hard  to  get  and  you  must 
hold  the  old  ones. 

Ash  about  our  window  display 
Bottled  by  the 

French  Lick  Springs  Hotel  Co. 
French  Lick,  Ind. 

The  Home  of  Plato 


HAROLD  F.  RITCHIE  &  CO.,  LTD. 

Agents  and  Distributors  for  Dominion  of  Canada 


Buy 

Ferber's  Capsules 


They  are  the  Best 

V'our  doctor  prescribes   them.      Your 
customers   insist  upon   petting:  them. 

1500  VARIETIES 

Large  stocks  for  immediate  delivery 
kept  at  our  Canadian  office. 

Ask    our    representative    to    call,    or 
write   for    price    list   and   samples    to 

110  Church  St.,  TORONTO 

Phone  Main  6196 

ROBERT  FERBER,  LTD. 

Manufacturing  Chemists 

98-104  Oakley  St.,  Lambeth,  London,  S.E.,  Eng. 


Si 
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Used    in    Hundreds  of    Hos- 
pitals    and     Child     Welfare 
Centres  and  Creches 

Doctor    .    .    . 

L.R.C.P.,  L.K.CS.Ed.,  L.F.P.S 
Glas.,    etc.,    (Leeds),     writes:— 
"Your  Neave's  Food  is  suiting 
our    youngster    admirably,    for 
which    we   are    very    thankful. 
She  was  not  doing  well  on  cow's 
milk  and  water  alone." 

Doctor   .    . 

D.Sc.    Ed..    B.Sc,    M.D.,    M.B., 
CM.,  D.P.H.  (Park   Lane,  W.), 
writes:— "I  take  every  opportu- 
nity of  recommending  both  your 
Milk  Food  and  Cereal  Food  as 
the  best  scientific,  preparations 
where  breast  feeding  is  contra 
indicated." 

YOU  CAN  SAFELY  RECOMMEND 

W^U  Foods 

Their  use  is  counselled  by  leading  Doctors,  Medical 
Papers  and  Institutions.     "Neave's"  is  the  oldest  of 
all    Infants'    Foods   and    has   been  sold  all  over  the 
World  for  nearly  a  century. 

Sold  in  Tins  Specially  Packed  for  Canada. 

Manufacturers: 
JOSIAH  R.  NEAVE  A.  CO.,   Fordingbridge,  England 

Agents  for  Canada:   Stroyan-Dunwoody   Co,, 
305,  Confederation  Life  Bid?..  Winnipeg 

Nearly     100     Years     Estab- 
lished Reputation. 

Gold   Medals,  London,  1900 
1906  and   1914;  also  Paris. 

A  TORONTO  MOTHER: 

Mrs.  J.  W.  Pateman,  34  Harriet 
St..  Toronto,  in    writing   about 
Neave's  Food  says  "When  I  first 
knew    one    of    my    friends    her 
baby    Jack    was   eight   months 
old  and    dying  by  inches.    She 
had  tried    three  Foods  because 
her  Jack  could  not  digest  milk. 
At  last  I  fetched    her  a  tin  of 
Neave's  Food.    At  the  end  of  a 
month.  Jack  was  rapidly  gaining 
flesh  and  was  bright  and  happy. 
He  is  a  lovely  boy  now  and  she 
declares  Neave's  Food  saved  hie 
life,"  And  it  did. 

A  LINE  TO  STOCK— The  "Acid  Core"  Spinal  System  of  Treatment 

F.  COUTTS  &  SONS'  Guaranteed 

ACETIC  ACID 

APPROVED  FOR  FIFTY  YEARS 

A  safe,  simple,  and  efficient  External  Remedy  for  Nerve  Com- 
plaints, Gout,  Rheumatism,  Throat  and  Chest  Complaints, 
Spinal,  Stomach,  Liver,  and  all  Acute  and  Chronic  Diseases. 

Can  be  obtained  in  large  and  imall  size  bottles  from  the  following  wholesale  houses:  — 
Hamilton  — Pa  ke  &  Parke.  London.  Ont.  —  London  Drug  Co.  Toronto— Lyman 
Sons  &  Co..  National  Drug  Co..  The  T.  Eaton  Co..  The  Drug  Trading  Co.  Vic- 
toria—National Drug  Co.  Winnipeg— Martin  Bole  &  Wynne  Co..  The  T.  Eaton 
Co.  Kingston—  Hobarl  or  Sons.  Montreal— Sharland  &  Co.,  National  Drug  Co., 
Lyman  Sons  &  Co.     Vancouver — J.  A.  Tepoorten.  Ltd. 

The  Practical  Guide"  containing  Instructions  gratis  from  F.  Coutts  &  Sons 
6  Gt.  Eastern  Street,  London.  England 

Be  sure  to  order  "COUTTS'  Acetic  Acid" 


ESTABLISHED  1837 


and 


HULLUWAl  o    ointment 

have  earned  for  themselves  a  great  reputation  for 
general  utility  and  universal  adaptability.  They 
suit  dwellers  in  all  countries,  and  prevent  and 
cure  diseases  incidental  to  many  climates.  Full 
directions  with  each  box  and  pot. 

Stocked  by  the  leading  Wholesale  Druggists 
throughout  the  Dominion. 

Any  suggestion  for  mutual  ot  general    advertising  welcomed  by 

THOMAS  H0LL0WAY,  113,  Southwark St..  London,  England 


INDEX  TO  ADVERTISERS 


Albert  &  Company 29 

Asltton   &    Parsons    Ltd 29 

Baker  &  Son,  R . ,  .2^' 

Beetham  &  Co 4 

Blackie,   Robt 29 

Burgess   Medicine   Co.,    E 29 

Butcher  &   Sons 25 

Bayer  Company [.i.e. 

Beechams  Pills 13 

Betts  &  Co.,  Ltd 31 

Clark's  Blood  Mixture 99 

Coutts   &   Sons.   T .31 

Davies  &  Lawrence 4 

Eade's  Gout   Pills 29 

Fellows  Medical   Mfg.   Co 0f.r. 

Fennings,   Alfred ,  .29 

1'tencli   Lkk  Springs  Co •  >, 

le  :  !■!.   Robert,  Limited 33 

Greenwoods   and   Company 25 

Henry.  W.  and  T 29 

Holloway,   Thomas 34 

Howard   &   Sons.   Limited i.b.c. 

Hungerfotd   Smith,   J o'.bc. 

lllingsworth   Ltd 25 

Ingram  &  Son,  J.  G ]9 


Jones   Bros 11 

K.-uimn.   Thomas   A 33 

Leto   Photo  Materials,  Ltd 25 

Lewis  Co.,   II.   h. 21 

Lyman  Bros.  &  Co.,  Ltd.,  The 4 

Marvel  &  Co i9..o.b.c. 

Morrison  Co 29 

North   American  Dye   Corp .-    .  i.b.c-. 

National    Cash    Register    Co 8-9 

Norwich    (rape   Bandage   Co 1 

Neaves  Food 34 

Owbridge   Ltd 29 

Prout  &  Harsant 29 

Rubbersel   Company   Ltd :- 3 

Ritchie  &  Co..  Ltd.,  liar. Id  F 13,  29,  33,  i.b.c. 

Savoy   Candy   Co 21 

Stoke"s  &  Co.,  C.  A 4 

Spratts,  Limited 33 

Squire   &   Sons,   Ltd 19 

Stedman,  Dr 29 

Shadeine    Co..   The 29 

Scrubb  &  Co..  Lid 29 

Sharland  &  Co 29 

Thermogene    Co..    Ltd 13 

Thermos   Bottle  Co.,   Lid 31 

\\  atkins  Meter  Co 25 

Waterman   Co.,   Ltd..  L.  E 23 
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Easy  Selling 
Steady 

"RepeMs" 
Quick  Tu  novt- r 
Highest  Qual.ty 
Sure  in  Result: 
Beit  Color  Range 
Satisfaction 
Good  Will 
Advertising 
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^P  ALL  down  the  line 

SUNSET  makes  Profit  for  Dealers 

Sunset  sells  with  minimum  dealer  effort.     People  are 
persuaJed    to    buy    through    Sunset's    convincing: 
consumer    advertising.        Customers    are    shown 
where  to  buy,    with    Sunset's  free    display    ma- 
terial.    Sunset  satisfies  home  dyers — all  can  be 
successful  with  i his  modern  dve.      Customers 
boost  Sunset,    and   the    dealer    who  sells    it. 
Good-will     built    thus    is     permane   t,    and 
makes  business  profitable.     Sell  your  trade 
Sunset — push   it    for    the  satisfaction  and 
profit   it   will    bring    both   you    and    your 
customers.       If   you    have    anv    tiouble 
in    getting   Sunset,    'Ante. 


The  Preference  for 
the  Best 


"-.-■ 


Sunset  SoapJ)yes 


The  Real  Dye  for  All  Fabrics 


Sales  Representatives 

Harold  F.Ritchie  &Co. 

Limited 

Toronto,  Canada 


Manufacturer? 

Noith     American     Dye 
Corporation.    Ltd. 
Toronto,  Canada 


mm. 


You  have,  of  course,  noticed  that  your  customers  when 
purchasing  an  article  always  prefer  the  best. 

That  is  the  reason  you  have   so    many  calls  for  the 
Marvel  "Whirling  Spray"  Syringe. 

MARVEL  COMPANY 
25   West  45th    Street,    New    York   City 

Canadian  Dull  i  hut  or :      Dominion     Rubber     System    of    Montreal 
and  all  Sales  Branches 


HOWARDS' 


IS  THE 


i 

5 


SODII  BICARB  j 

WITHOUT  THAT 
NAUSEOUS    TASTE 

Associated  with  the  Commercial  Product 
Howards  &  Sons,  Ltd.   Established  1797  Ilford,  London,  Eng.    ji 


■-■  ■*••■ 


Some 
Cocoa ! 


100  % 
Soluble 


Made  Instantaneously 

More  convenient  to  prepare  and  more  economical 
to  serve  than  any  cocoa  you  have  tried. 

A  tasty  drinl^  and  a  nutritious  food. 

Every  dispenser  should  have  this  excellent  cocoa. 
One  of  the  best  Selling  propositions  on  the  market. 

Sold  in  51b,   lib,  and    J^lb  tins,  also  in  Sanitary  Envelopes 
containing  enough  for  one  cup. 

W rile  for  prices. 

Jo  HiminigeirlFoffdl-SinninA  C@oo  Lninninitodl 


I-  23  Alice  St., 


Toronto 


UNIVERSITY  OF  TO! 


